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Annomayusn: B crTaThe ONHUCBHIBAIOTCA CIIOCOOBI PAa3BUTHS CHUCTEMBI
MEXIyHApOJHOTO O00pa30BaTEIBPHOTO TypHW3Ma C HCIOJb30BaHUEM ITU(DPOBBIX
m1atpopM, B TOM YHCIIC C HUCIOJIb30BAaHUEM TCHEPATHBHOIO HMCKYCCTBEHHOTO
uHTelUIekTa. (OTMedaeTcsi, UYTO CEPBUCHI 10 CO3JaHUI0 00pa3oBaTEIBLHOTO
KOHTEHTa, IMOA00pY M aHalu3a JIMTePaTyphbl, OIICHUBAHUIO 3HAHUN TI03BOJIUT
MOJIEPHU3UPOBATH CUCTEMY Pa3BUTHS 00pa30BaTEIILHOTO TypHU3Ma.

Knrwouesvie cnosa: MeXTyHapOIHBIN Typu3M, 00pa3oBaHue, IMdpoBU3aLms,
0a3pl JaHHBIX, HEUPOCETh, UCKYCCTBEHHBIN MHTEIUICKT.

Abstract: The article describes ways to develop a system of international
educational tourism using digital platforms, including the use of generative
artificial intelligence. It is noted that services for creating educational content,
selecting and analyzing literature, and assessing knowledge will allow us to
modernize the system for the development of educational tourism.
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CoBpeMeHHOE 00pa3oBaHUE ClIeTaI0 OTPOMHBIN CKa4OK BIEPE]l B Pa3BUTUU
nH(popMaImoHHBIX TexHOJoTuH. [lepexon Ha nucrtanmonHoe oopazoBanue B 2020
. B CBS3M C IIAHJEMUEW KOpPOHABUpyca CTajl OJHOM M3 OTIPABHBIX TOYEK
MoJiepHHU3auu B cdepe nudpoBusanmu BceMUpHOro obpaszoBanus. Ilepexon Ha
JTUCTaHITMOHHBIC (DOPMBI TIpeArnoarail u (OpMUPOBAHUE HOBBIX HABBIKOB pabOThHI
¢ nudpoBLIMU pecypcaMu U 0azamu JaHHbIX. Vcnosib3oBaHUE U(PPOBBIX CPENICTB
B 0oOpa3oBaHuu - MuUpoBoi (peHomeH. O MacmiTabax SIBICHUSI CBUACTEILCTBYET
pasMep pbIHKa oOpaszoBareiabHBIX IUMpoBbIx TexHonormii (EdTech). Ywmenwue
pabotath ¢ HUPPOBBIMU 0a3aMM JIAaHHBIX M pPECypcaMH HEOObIYailHO Ba)KHO B
paMKax pa3BUTHS MEXIYHAPOIHOM CHCTEMBbI 00pa30BaTEIbHOIO TypU3Ma.

OcHOBHasi  1elb  HOBBIX  LHU(PPOBBIX  CEPBUCOB Il  Pa3BUTHUSA
MEXIyHApOTHOTO 00pa30BaTEILHOTO TYPU3Ma - CO3/IaHUE YIOOHBIX U JOCTYITHBIX
maThopM NIl TTOMCKa ¥ OpOHUPOBaHMSI OOpa30BaTEIbHBIX MPOTPaMM, YCIyT H
MeponpuaTuii 3a pyoexom. CepBHUCH JTOKHBI 00ECTEYUTh OBICTPBIA U MPOCTOM
MpoIIecC BHIOOpA TOMXOMSAIIETO Y4eOHOTO 3aBEICHMsI, MPOTrpaMMbl OOy4YeHUS U
YCJIOBHM ITPOKUBAHUS.

AKTyaJII)HOCTB B HACTOAIICC BPCMA UMECT UCITIOJIb30BAHUC MCKYCCTBCHHOI'O
WHTEJUIeKTa B oOpa3oBanuu. O0IacTH MPUMEHEHHUSI CEPBUCOB HEMPOCETE BechMa
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pa3HOOOpa3Hbl - 3TO pacrno3HaBaHUE TEKCTa W PEUYH, CEMAHTUYECKUH TIOHUCK,
CUCTEMBI MOJACPKKH MPUHATUS pEUICHUH, aHAJIU3 TEKCTOB.

Ha 3ansaTusix nns CTyJeHTOB HarpaBieHusi noarotoBku «llemaroruueckoe
00pa3oBaHUs» Mbl CTapaeMcs MCIOJIb30BaTh CEPBUCHI HEMPOCETHU JIJISl TOTO, YTOOBI
HAy4uTh OYIyIEro mnejarora OpraHuW30BBIBATH COBPEMEHHBIE YPOKHU, KOTOpHIE
OyIyT BOCTIPUHATHI C MHTEPECOM JETHbMHU HOBOTO MOKOJICHHUS. JJaHHbIE TEXHOJIOTUU
MBI HCTIOJIB3YEM IS TIOCTHXKEHHS TPEX KIIIOYEBBIX 3a/1au:

1. Hayuntp cTyaeHTa BKJIIOYaTh B YPOK COBpPEMEHHBIE LU(POBBIE
TEXHOJIOTMM M CEpPBUCHI, C IIEJIbI0 MOJHATHS IO3HABAaTEIbHOIO HMHTEpECAa K
U3y4aeMOMy MPEIMETY.

2. PacivpuTh BO3MOXHOCTH JUISl IIKOJBHHUKOB, MPOXKUBAIOLIUX B
paiioHax, JaJieKo YJAJICHHBIX OT OOJACTHOTO IIEHTpa WU KPYHMHBIX TOPOIOB
TromeHckoil obmactu, B 4acTH OOECHeueHUs JAOCTYIMHOCTH U OTKPBITOCTH
KyJIbTYpHOTO  HAcle[lusi PpEruoHa, Yepe3 CO3JaHue HEUpPOCEPBHUCOB,
CIOCOOCTBYIOLIUX MOMYJISIpU3aIMM BUPTYaJIbHOTO 00pa30BaTEIbHOIO TYpU3MA.

3. CopmupoBaTh y CTyI€HTOB BBICOKUN YPOBEHb HCCIIENOBATEIBCKOMN
KyJIbTypbl U OOECHEYUTh WM BO3MOXKHOCTh IPOBEJCHHS I€1aroruyeckoro
JKCIIEpPUMEHTA.

ba3oBo#i 1enpl0 paboThl ¢ MCKYCCTBEHHBIM MHTEUIEKTOM JUISl CTYJIEHTOB
NeJarornyeckux HallpaBlICHUH, SBISETCS (OpMUPOBAHHE OAa30BBIX HABBIKOB
paboThl ¢ cepBucaMu HeipoceTu. Vcnosib30BaHHE UCKYCCTBEHHOTO MHTEIUICKTA B
paMKax pa3BUTHS CUCTEMBI MEKIyHAPOJHOM CHCTEMBI 00pa30BaTEeIbHOIO TypHU3Ma
HUMeEET cienyromue GyHKIUu:

—  CcO3/JaHHe O00pa30BaTENbHOIO KOHTEHTA: pa3padoTka oO0ydaronux
BUJICO-, AyAMOMATEPUAJIOB, CAaliTOB,;

—  1moabop IeJaroru4eckomn JUTEPaATYpPHI: COCTaBJICHUE
O6ubmmorpaduueckoro Crucka mo TeMe UCCIeI0BaHMUS;

—  OIICHMBAaHHWE 3HAaHUU OOydalolUXCs: aBTOMAaTHYecKas MpoBEpKa
OTBETOB.

—  co3laHue 4aT-00TOB MO OTIEIbHBIM TE€MaM MpPOrpaMMbl €
BO3MOKHOCTBIO BUPTYQJIBHOI'O TYypU3Ma IO PErHMOHY WM 3HAYMMBIM KYJIBTYPHO
LEHHbIM MecTaM (BILIOTH JI0 BCTPEUM C W3BECTHBIMU JIIOJbMH, KaK HbIHE
CYLIECTBYIOILMMH, TaK ¥ 3HAUUMbBIMU UCTOPUUYECKUMU JIMYHOCTSAMH).

OTMeTHM, KaK1e CEpBUCHI TO3BOJIAT PEIINTh KaXAYI0 U3 3TUX (PYHKIUHA.

Bo-niepBbIX, BaXHBIM HHCTPYMEHTOM IIPU CO3JaHUM O0Opa30BaTEIbHOIO
KOHTEHTa MOXKET ObITh 4ar-00T, co3maHHbi B «Telegramy. Yar-60T BBIMOJHSCT
CJIeIyIOLIME 3a/1a4 PU CO3/IaHNK KOHTEHTa 00 00pa30BaTEIbHOM TypU3ME:

—  MpenocTaBisieT uHPOopMaluio 00 YHUBEPCUTETAX, PEIOCTABISIONINE
MpOrpaMMbl OCHOBHOTO M JIONOJHUTEIBLHOTO 00pa3oBaHus MO BCEMY MHUPY, B TOM
qucle, B JMCTaHIMOHHOM (popMare;

—  TOJJEP>KUBAET KIMEHTOB, OTBEYAsl HA BOIIPOCHI U peliasi mpoOieMbl;

—  MPEJOCTABIISIET IMEPCOHAIM3UPOBAHHBIE PEKOMEHJALMM Ha OCHOBE
MPEANOYTEHUN U UHTEPECAX;
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—  aBTOMATHU3MpYyeT 3aJaud, Takue Kak oOpaboTka  3ampocos,
OpOHUPOBAaHME U OTIIPABKA MOATBEPKICHUN;

—  o0OpaOatTbIBaeT HECKOJIBKO 3alpoCOB OJHOBPEMEHHO, IOBBIIIAS
3¢ HeKTUBHOCTH PabOTHI.

Tak, cTygeHTaMu @E€JAaroru4eckoro OakajaBpuaTa Ha 3aHATUU  ObLI
paspaboran Yar-bor «lloyuenue Brnagumupa Monomaxay. «lloydenue»
Brnagumupa MoHOMaxa SIBISETCS OJHUM U3 CaMbIX 3HAYMMBIX JIMTEPATYPHBIX
namMsATHUKOB XII Beka, HanmuMcaHHBIM BEJIIMKHM KHSI3€M KUEBCKMM Biaaumupom
MonomaxoMm. M3yyeHue NaHHOTO TEKCTa, SBISIETCS JOCTATOYHO CKYYHBIM JIJIS
coBpeMeHHOU MoJonexku. CTyIeHThl, HCMIOIb3ys HEWpOCeTh CO3Jaiul B
Tenerpamme 4aT-00T, KOTOPBIM MO3BOJISIET «BXKHUBYIO» Moo0Omarbes ¢ KHszeM,
BUPTYaJIbHO TTOCETUTh MECTA, OMIMCAaHHBIE B KHUTE, COBEPIINTH BUPTYaIbHBIN TYp B
COBPEMEHHBIE JIOKAI[UU TOTO BPEMEHH.

Koneuno, ymeHue co31aTb CaMOCTOSITEIbBHO M IMPUMEHUTH TaKylO
METOJMYECKYI0 pa3pabOTKy Ha CBOEM YPOKE, CTAaHOBUTCS BaXHBIM JIJIs
COBPEMEHHOT0 y4uTens. /[ MIKOJIBHHUKOB K€, UCIOJIb30BAHUE TAKUX MPUEMOB,
MO3BOJISIET COBEpIIATh BUPTYalbHbIE O0pa3oBaTEIbHBIE HKCKYpCHU KaK B
COBPEMEHHOCTb, TAK U B IPOLLIOE, 3HAKOMSICh CO CBOEH CTPAHOM U KPaeM.

Bo-BTOpBIX, NPU pa3BUTHUU CUCTEMBI 00pPa30BATENBHOIO TypH3Ma MOMOTYT
MHUPOBBIE CUCTEMBI 0a3 JaHHBIX. [lomynsipHOCTE U OJTHOBpEMEHHO () (HEKTUBHOCTh
HaOuWparoT Takue ©Oa3pl JaHHBIX Kak «Science Directy, «Dimensionsy,
«Data.Mendeley», «Scility», «Semantic Scholary. ®yHkIHOHAN TOPTAIOB
MO3BOJISIET HAWTH CTATUCTUKY MO KOJMYECTBY pabOT MO TeME HCCIEAOBAHUS B
pazMYHble UCTOPUYECKUE TEPHOJIbI, COCTaBUTh MHGOTpadUKy MO HUCCIETYyEMbIM
smoxam, copmMHupoBaTh 0a3y JaHHBIX IO COOCTBEHHOH TEME.

B-Tperbux, npu olleHMBaHUU 3HAHUI OOYYArONIUXCS MOKHO HCIOJIb30BaTh
creayronpe mathopmbel: «Quizzizy, «UniSlide», koTopble 3apeKOMEHIO0BaIH
ce0s kak 3P peKTUBHBIC CEPBUCHI TIPU MTPOBEACHUN KOHTPOJIS 3HAHUN.

[TogBosst UTOT, MOKHO OTMETUTD, UTO UCIOJIb30BaHUE IU(PPOBHIX TIaTHOPM
U CEpPBHUCOB HEUPOCETH HMEIOT OOJBIIOE 3HAYEHHUE B MEXAYHAPOJHOH U
denepanbHoil oBecTke. OCHOBHAs 3a/laya MCIHOJIb30BAaHUSI CEPBUCOB — HAYUYUTh
CTYJIEHTOB M TpEnojaBaTesied paliOHAIbHO MOJIb30BATHCS UMU AJIA YIIYUILICHHUS
o0pa3oBaTeNbHbIX pE3yNbTaTOB, B TOM UHWCIE IS Pa3BUTUS  CUCTEMBI
MEXIYHAPOJAHOIO 00pa30BaTEeIbHOIO TypHU3Ma.
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Joriy yilning 6-17-may kunlari Nordik xalgaro universiteti tomonidan tashkil
etilgan malaka oshirish kursining mantigiy davomi — amaliyotni o‘tash maqsadida,
Finlyandiya davlatiga tashrif buyurdik. Finlyandiya davlati bo‘ylab
sayohatimizning avvali Yuvaskulya shahri bo‘ldi.

Yuvaskulya shahri Finlyandiyaning qoq yuragida joylashgan shahar. Aholi
soni 145 mingni tashkil etadi. Ulardan 30 foizi talabalar hisoblanadi. Shu sababli
ikkinchi nomi “Universitet shaharchasi” deyiladi. Juda ixcham, jonli, oraliq
masofalari bir-biriga yaqin bo‘lgan Xizmat ko‘rsatish tizimi va shahar ichida
transport tizimiga ega bo‘lgan shinam shahar hisoblanadi. Eng asosiysi,
Yuvaskulya tabiati Finlyandiyaning ko‘rki sanaladi. Yuzdan ortiq ko‘llarni o‘zida
jamlagan go‘zalligi va maftunkorligi bor shahar. Yuvaskulya so‘zining ma’nosi
bilan qizigdim. Yuvos so‘zi fin tilida “Arpa” ma’nosini anglatar ekan, Yuvaskulya
— “Arpa qishlog‘1” degan ma’noni anglatar ekan.

Yuvaskulya universitetiga to‘xtaladigan bo‘lsak, Finlyandiyaning eng
maftunkor universitetlari gatoridan joy olgan. Talabalar gamrovi xalgaro va
Finlyandiyaning turli shaharlarini o‘z ichiga oladi. O‘quv kampusi shahar
markazida joylashgan. 160 yillik tarixga ega bo‘lgan universitet rektor Yari Odjala
rahbarligida boshqgariladi.
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Universitet tarixi ham juda gizigarli ekan. Dastlab 1863-yilda Yuvaskulya
o‘qituvchilar seminariyasi, 1912-yilda Yuvaskulya yozgi universiteti sifatida
faoliyat olib borilgan bino 1912-yilning yarmidan 1918-yilga qgadar IImiy
kutubxona sifatida foydalanib kelingan. 1918-yildan Yuvaskulya universitetlar
assotsiatsiyasi, 1934-yilda, Pedagogika kolleji faoliyati yuritildi. 1966-yildan
Yuvaskulya universiteti tashkil etildi. Bugungi kunda 88 yillik tarixga ega o‘quv
binosi 60 yillik pedagogik ta’lim beruvchi tizim sifatida faoliyat yuritmoqda.

Bugungi kunda wuniversitet ta’lim yo‘nalishlari o‘qitish, o‘rgatish,
birgalikdagi faoliyat, tabiatshunoslik va matematik tafakkur, tadbirkorlik, biznes
va ekonomika, tilshunoslik, madaniyatshunoslik va jamiyatshunoslik, jismoniy
tarbiya va sog‘lom turmush tarzi, axborot texnologiyalari va umumtabiiy fanlarni
tashkil etadi. Universitetda 6 ta fakultet mavjud bo‘lib, unda talabalar qamrovi
14600 ta kunduzgi ta’limda, 26000 nafar talaba esa masofaviy ta’lim shaklidan
iborat. Universitetda 2800 nafar xodim ishlasa, ulardan 850 nafari bevosita ilmiy-
tadqiqotlar bilan shug‘ullanuvchi ilmiy xodimlar hisoblanadi. Universitetning bir
yillik daromadi o‘rtacha 232 million yevroni tashkil etadi. Yuvaskulya universiteti
TOP-1000 talik xalgaro universitetlar reytingida 401-500 talik o‘rinda ekanligi
bilan faxrlanadi.

Bizga ma’ruza tashkil etgan Kati Klements xonim Yuvaskulya
universitetining Axborot texnologiyalari fakultetida tadgiqotlar kordinatori
lavozimida faoliyat yuritar ekan. Ma’ruza davomida birgina fakultetda olib
borilayotgan o‘nlab ilmiy loyihalar haqgida ma’lumot berdi. Meni aynan 8 ta ilmiy
loyihaning dolzarbligi, bugungi kundagi erishgan natijalari, va yangiligi
nimalardan iborat bo‘lishi qiziqtirdi.

Axborot texnologiyalar fakulteti o‘z universitetini raqamlashtirishni ilmiy
asoslangan kelajagini yaratish ustida tadgigotlar olib bormogda. Bunda ularning
tadqiqot yo‘li:

- Axborot tizimlari ta’limoti;

Ragamlashtirish ilmi;
Muhandislik ishi;
O‘rganish va kognitiv bilimlarga yo‘nalgan.

Ularning har bir loyihasi asosida innovatsiya, o‘rganish va ijtimoiy mubhit
omillari turganligi e’tiborlidir.
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[lmiy tadqiqotlar loyihalash va o‘rganishni o‘z ichiga oladi, lekin ular bilan
cheklanmaydi, ta’limni yaxshilash uchun o‘quv texnologiyalari, makonlari va
farovonlik, innovatsion ta’lim va ta’lim amaliyotlarini tahlil qilish, texnologiyaga
asoslangan o‘rganish, baholash va tagqoslash, ta’limda AKTdan foydalanish —
ularning asosiy vazifalari hisoblanadi. Qo‘llash mumkin bo‘lganda, tadqiqot uchun
ham inson hayotining boshqa bosqichlariga garatilgan bo‘lishi mumkin. Shaxs
imkoniyatlari bilan birga jamiyatning imkoniyatlarini o‘rganish ham har bir loyiha

negizida ahamiyatli o‘rinda ekanligi e’tiroflidir. Buning isbotini Yuvaskulya
ko‘chalarida sayr qilganda ham uchratdik.
Sun’iy intellekt mahsuli bo‘lgan robotlar magazindan hizmat ko‘rsatish vazifasini
o‘tamoqdalar. 1-rasm.

Markaziy Finlyandiya ta’lim tizimini tijoriy raqamlashtirish loyihasini
2021-2023- vyillarda bajargan ilmiy tadgiqotchilar, 2023-yildan xalgaro bozorga
ham chiqa boshladilar. DIRNA loyihasi asosida “Ozarbayjon oliy ta’lim tizimini
raqamlashtirish” (Erasmus+) mavzusida 2023-2026 yillarga mo‘ljallangan amaliy
loyiha bajarilmogda. Bu loyiha yangiligi sifatida Ozarbayjonning barcha ta’limiy
resurslari, institutlari raqamlashtirilishi va ochiq institutlar gatoriga qo‘shilishi
belgilangan. Bunda Ozarbayjonning OTMlarida masofadan ham talabalar gabul
gilish imkoniyatlari kengayishini belgilaydi.

“Maktab ta’limi tizimi bilan hamkorlik” amaliy loyihasi ham juda ahamiyatli
loyihalardan ekan. Ustuvor yo‘nalishlari asosiy vakolatlarni rivojlantirish va
o‘qituvchilar, maktab rahbarlari va boshqa pedagogik xodimlarni qo‘llab-
quvvatlashga yo‘naltirilgan. Finlyandiyaning bir nechta universitetlari va ilmiy
tadqiqot markazlari hamkorlikda Finlyandiya maktab ta’limi muammolari yechimi
bilan shug‘ullanishi, pedagog va rahbariyatiga teglshll |Im|y va amally yordam
berishiga bag‘ishlangan loyihalari qatorid M D
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tayyorlash”,  “Ragamli  kontentni  yaratishda pedagog kompetentligi”,
“Rivojlantirilgan ta’limda texnostressni oldini olish” kabi innovatsion loyihalari
ham bajarilayotgan ekan. Ushbu loyihalarning maqgsad, vazifalari, yangiligi, amaliy
ahamiyati bilan tanishish jarayonida shunga amin bo‘ldimki, Finlyandiyada tom
ma’noda “TA’LIM” bir butunligi shakllangan. Hech bir ta’lim tizimi o‘rtasida
oraliq bo‘shlig va xaos mavjud emas. Ilmiy tadqiqot markazlari ham uzluksiz
ta’lim muammolari yechimlari bilan shug‘ullanadilar va elektron ta’lim resurslari
tijoratida bugungi kunda Xitoy bilan ham tijorat hamkorligi o‘rnata olganlar.

Finlyandiyada fin tilida, ingliz tilida, shved va nemis tilida ilmiy tadgigot
olib borish imkoniyati keng ekanligi e’tirof etildi. Ammo eng yuqori reytingli
ilmiy jurnallari nashri fagat fin tilida nashr ettirilar ekan. Fin tilida ilmiy
tadgiqotlar olib borish va himoya gilgan inson yuksak gadrlanar ekan. Bundan
ularning o‘z fin tillariga nisbatan cheksiz hurmati namoyon bo‘ladi. Demak ular
o‘z ona tillarini yuksak madaniyat belgisi darajasida qadrlaydilar. Bu meni juda
ta’sirlantirdi.

Ma’ruza yakunida berilgan savollarga Kati xonim batafsil javob berdilar.
Tushlik vagtida ham ularning rejalashtirayotgan loyihalari haqgida, universitet
hagida, shaxsiy hayotlari hagida dildan suhbatlashdik. Ular bilan kelgusida
hamkorlik borasida kelishib oldik va o‘zaro kontaktlarimizni almashdik.

Mening Yuvaskulya ilmiy tadqgigotlari taasurotlarim Xelsinki universitetida
ham mustahkamlandi. 17-may kuni Xelsinki universitetiga tashrif buyurdik.
Universitet o°‘quv xonalari, kutubxonalari, konferens zallari va kafedralari bilan
tanishdik. Tillar kafedrasida 10 dan ortiq xorijiy tillarni o‘rganish yo‘lga
qo‘yilganligi, ular orasida sharq tillarini ham o‘rganish talabi borligi e’tirofli.
Xelsinki universiteti qoshidagi Aleksandriya ilmiy-tadgiqot instituti prorektori
Autio-Sarasmo Sari honim bilan uchrashuv tashkil etildi. Sari honim bilan tashkil
etilgan suhbat davomida finlarning ta’lim tizimiga, aynigsa, yoshlar tarbiyasiga,
maktab ta’limiga befarq emasliklarining yana bir bora guvohi bo‘ldim.

MAREEYES fanlararo xalgaro magistratura dasturi Rossiya, Yevroosiyo va
Sharqiy Yevropa tadqiqotlari bo‘yicha shug‘ullanib, ushbu sohadagi yetakchi
akademik ekspertlarning so‘nggi tadqiqot natijalariga kirish imkonini beradi.
Tadgigotlar magistratura bitiruvchisini bitiruvdan keyingi keng imkoniyatlari
uchun mintagaviy tajriba bilan ta’minlaydi.

Aleksandriya instituti Rossiya va Shargily Yevropada tadgigotchi
olimlarning yangi avlodini tayyorlamoqda. Magistratura talabalari institut ilmiy
jamoasida muhim o‘rin tutadi.

Aleksandriya instituti 1998-yildan Rossiya va Shargiy Yevropa tadgigotlari
bo‘yicha doktorantura ishini muvofiglashtirib keladi. 2015-yildan ushbu dastur
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Xelsinki universitetida siyosiy, ijtimoly va mintaqaviy o‘zgarishlar bo‘yicha
doktorlik dasturining bir gismi hisoblanadi.

Aleksandriya instituti doktorantlari turli doktorlik dasturlari, tadgigot
loyihalari va fondlardan mablag® oladi. Institut doktorantlarni Xelsinki
universitetida milliy darajada ham tayyorlashga yordam beradi. “Biz olimlarni
karyeralarining turli bosgichlarida bog‘laymiz va muammosiz akademik
taragqgiyotiga yordam beramiz, bizning dasturlarimizda tahsil olgan fan nomzodlari
osongina ish topadilar”.- deydi Sari xonim.

Tadqiqot institutida mavjud ilmiy nashrlar to‘g‘risida bergan savolimizga
ular ham fin tilida nashr ettiriladigan ilmiy nashrlar yuksak gadrlanishini bildirdi.
Ammo ingliz, nemis tilidagi ilmiy-tadgiqot ishlari natijalari aks ettirilgan ilmiy
magqolalar ham nashr ettirilishi mumkinligi haqida ta’kidladi. Hamkorlik yuzasidan
0°‘z kontaktlari bilan bo‘lishdi. Institutda o‘tkaziladigan ilmiy anjumanlarda ilmiy
magolalar bilan ishtirok etish taklifini bildirdi. Ijtimoiy sohalarda ilmiy-tadgigotlar
olib borishda hamkorlik qilishga tayyor ekanliklarini aytib o‘tdi.

Mening Finlyandiya ta’limi, ilmiy-tadqgiqotlari borasida olgan xulosalarim
juda oddiy va aniq bo‘ldi:

- Ta’lim asosan ishonch ostiga qurilgan;

- Finlyandiyadagi 50 yildan buyon o‘zgarmagan xodisa bu — maktab va

ta’lim tizimi;

- Finlyandiyada faqat o‘qituvchilargina o‘qita oladi;

- Boshlang‘ich sinflarda o‘quvchilarni baholash tizimi mavjud emas;

- O‘qituvchilarda erkin dastur yaratish imkoniyati bor;

- llmiy tadqgiqgotlarni bajarishda ijtimoiy tadgigotlar ustunlik giladi;

- llmiy-tadqiqotlarning asosi ta’limni kelajak bashoratiga bag‘ishlangan
(2050-yillar prognozi ustun);

- Har bir yuqori sinf o‘quvchisida kasb tanlash, hamkorlikda ishlash, soligni
vijdonan to‘lash ko*‘nikmasining mavjudligi;

- Finlyandiyada kutubxonalarga e’tiborning kuchliligi, universitet
kutubxonasida ham, jamoatchilik kutubxonasida ham erkin ijod gilish uchun
barcha sharoitning yaratilganligi (shaxsiy buyumlar uchun ragamli shkaflar
mavjudligi, ragamli kutubxona katalogi, oddiy kitoblarning yetarli nusxalarda
mavjudligi, xojatxona, servis xizmatlari, oshxona va bufetning mavjudligi);

- Finlyandiyada ta’lim rahbarlariga ta’lim borasida yuqori talab qo‘yilishi,
ya’ni, har 2 yilda rahbarlarni lavozimda almashtirib turish tartibi;

- Oliy ta’limdan keyingi ta’limni shakllantirishda 64 foiz budjetdan
mablag® ajratilganligi;

- Finlyandiyada ochiq institutlarning sonini ko‘paytirishga intilish davlat
siyosati darajasida ekanligi.
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Tajribadan olgan xulosalarim asosida quyidagilarni tavsiya gilish imkonini
berdi:

1. Maktabgacha va umumiy o‘rta ta’lim tizimida dasturlarni soddalashtirish,
aniqglashtirish, individuallashtirish, personallashtirish kerak;Ta’limga oid ilmiy
tadqiqotlarda bevosita o‘sha sohada faoliyat yuritayotgan mutaxassis ishtiroki
muhimligini inobatga olish zarur (bunda tarbiyachi, o‘qituvchining shunchaki
ishtiroki emas, uning faoliyatida uchrayotgan muammolarga birgalikda yechim
izlab, uning natijasini tajriba-sinovlarda qo‘llash va tahlil natijasini amaliyotga
tadbiq etish shart. Afsuski bu jarayon bugungi kunda faqat qog‘ozlarda aks
etmogda xolos. Aksariyat xollarda tadgigotchilar  bevosita tajribani amalga
oshirib, uni natijasini prognozlamay qoldi, ko‘zbo‘yamachilik ko‘payib ketdi);

2. Yangi O‘zbekistonda kitoblarning yangi ko‘rinishini yaratish lozim. Men
Yuvaskulya maktabida “Biologiya 4-sinf” ————
kitobida ona-bola echkining bir-biriga mehri aks
etgan rasm joylashtirilganligini ko‘rdim. Bu
holat kitobni ichini ochmasdan turib o‘quvchida
ona tabiatga hurmat hissini shakllantiriladi.
Bizda ham yangi zamon darsliklari va kitoblarini
yaratishda ana shunday soddalik, aniglik,
jozibadorlikka tayansak maqgsadga muvofiq
bo‘lardi. 2-rasm.

3. Yoshlarni kamol toptirishda o‘zaro
ishonch, atrof-mubhitga e’tibor, mehnat qilishdan
uyalmaslik, o‘zaro hurmat, jamoaviy ishlash ko‘nikmalarini shakllantirish va
takomillashtirish ~ zarur. Biz borgan maktablarda maktab tashqarisida
o‘quvchilarning velosiped, samokatlari ochiq turibdi, bir-birini mulkiga dahl gilish
yo‘q, chunki o‘zaro ishonch bor. Oshxonalarda hamma o0°‘zi ovgatlangandan keyin
oz idish-tovog‘ini o°‘zi yig‘ishtirib ketish madaniyati shakllangan, bir-biriga va
oshxona xizmatchilariga hurmat bor. Yuqgori sinflarda ijtimoiy mehnatning hech
bir ko‘rinishidan uyalmasdan mehnat qilib, pul topish ko‘nikmasi bor (qariyalarga
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ijtimoiy ko‘mak, uy hayvonlarini parvarish va sayr qilish, obodonlashtirish ishlari,
ofitsiantlik qilish kabi). Bu vazifalarni bajarayotgan o‘smirlarda bir-biridan uyalish
hissi yo‘q.

3-rasm.

Bizda esa aksincha, bu yoshdagi o‘smirlar agar ofitsiantlik yoki bozorda
savdo qgilayotgan tengdoshini ko‘rib qolsa, albatta o‘zga o‘rtoqlari bilan uni salbiy
muhokama qiladi, o‘zini tahqirlaydiganlari ham topiladi. Ta’lim jarayonida
jamoaviy ishlash texnologiyalarini bajarishda o‘zaro hurmatni mukammal
shakllantirganlar. Bir-birini shovqinsiz tinglay oladilar, muhokamada fikrlarini
jaxlsiz, muloyimlik bilan bildira oladilar. Biz borgan ta’lim muassasalarida dars
jarayonida shovgin-suronni yoki baland ovozdagi muhokamani ko‘rmadik. Jamoat
transportlarida, do‘konlarda, ko‘cha-ko‘yda bir-biriga hurmat juda chiroyli
shakllangan.

4. Har qanday yoshda kitob o‘qish madaniyatini, kitobxonlik targ‘ibotini
kuchaytirish lozim. Zero, kitob o‘qish, ilm egallash insonni tili, dini , millatidan
qat’iy nazar bir-biriga yaqginlashtiradi, ziyolilikni shakllantiradi.
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Abstract. In this era of the information age, technological developments are
rapidly increasing day by day. This development affects many sectors, including
the tourism sector. The tourism sector actively uses information and
communication technologies in order to provide the best service to its customers. It
IS seen that technology has been used extensively recently in order to increase the
customer potential and to have a say in the tourism market. These developments
have shown positive improvements in people's perspectives and approaches
towards the tourism sector. Now, decision-making processes that were difficult
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and time-consuming for the tourism sector have become much easier and more
enjoyable with digitalization. This has led to an increase in expectations towards
the tourism sector. Tourism operators can offer different services to their
customers and gain competitive power in the market thanks to the conveniences
and smart systems brought by Industry 4.0. For this purpose, tourism companies
have started to closely follow and implement digital innovations through studies
conducted with experts in the field. Within the scope of this study, the innovations
brought by information and communication technologies and their contributions to
the tourism sector (coastal tourism and hotel management) will be discussed.

Keywords: Information, Communication Technologies, Tourism, Hotel
Management, Digitalization

1. Entrance. Nowadays, technological developments are increasing rapidly
day by day. This development affects many sectors, as well as the tourism sector.
In the process we call the information age, some of the most important elements of
economic development are innovation, information and communication
technology (ICT) services and tourism. Recently, it has been observed that
information technologies have begun to be used more actively in the expansion of
tourism activities. Developments in information and communication technologies
are changing rapidly every day, and these changes play an important role in the
development of businesses and their competitive advantage. Tourism businesses
can gain an advantage over other competing companies by using smart tourism
applications. Human resources, which are the most significant factor in the
development of businesses, contribute to the organizations they are in, to the
extent of their competencies.

The effectiveness of human resources is measured by the knowledge it
possesses, and the different qualifications and abilities that employees have
contribute significantly to increasing the effectiveness of that organization in the
business world. It is extremely important for organizations that their employees
can use information and communication technologies effectively. Today,
businesses' failure to transfer their knowledge and experience to the digital
environment and use it effectively causes the competitiveness of these businesses
to be negatively affected and their inability to compete with other businesses. For
this reason, institutions and employers pay attention to whether the people they
will employ during the recruitment and selection processes have sufficient
knowledge of information and communication technologies (Eryilmaz, 2018,
p.38). Although computers were large and expensive in the past, with the
developing technology, their sizes have become much smaller and their prices
have decreased to levels that everyone can afford. However, it is seen that
technological and economic developments in recent years have positively affected
the development of both society and institutions and organizations. In the face of
rapidly developing technology, it has become mandatory for businesses to keep up
with these developments in order not to fall behind.

Especially in working life, the effective use of computers directly affects
both the performance of employees and the performance of institutions or
businesses. In recent years, the world hasgaadiRessedtanid andsigoifican
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developments in artificial intelligence, robotic technologies and service
automation. Encouraging the use of technology, especially in the tourism sector, in
European countries has positively affected the development of coastal tourism and
led to successful results. In this study, after a general evaluation of Information
and Communication Technologies, the innovations provided by information and
communication technologies, the contributions of these innovations to the tourism
sector (coastal tourism and hotel management), the importance of using
information and communication technologies in the tourism sector and finally
information and communication technologies are discussed. The difficulties
encountered in the use of technologies will be discussed.

2. ALOOK AT INFORMATION AND COMMUNICATION
TECHNOLOGIES

Nowadays, it is seen that information has a very important place in terms of
ensuring the development of societies, and therefore great changes have occurred
in information and communication technologies.

Developments in information and communication technologies have
facilitated people's access to scientific data and accelerated the dissemination of
information. In addition, developments in this field enable both individuals,
institutions and organizations to process and store the information they obtain. For
this reason, knowledge, which has become an important power over time, has
become an element that people and societies value and want to obtain. Computers,
which were huge in size in the past, have become a tool that we can use as a
mobile phone and access whenever we want, with the development of technology.
Communication technologies represent a holistic structure. The equipment and
device part of communication technologies is called hardware, and the part
developed to use this hardware is called software part. As a result of the
combination of these two structures, access to information, storage and sharing of
information can be used at any time. In line with this information, information and
communication technologies appear as a whole of systems that offer the
opportunity to do effective business as a result of the combination of certain
elements (Y1lmaz et al. 2012 p.1-2).

Nowadays, information and communication technologies seem to have an
important place in both our business and daily lives. The rapid development of the
internet and technology plays a major role in the production and rapid
dissemination of information. Information and communication technologies have
caused radical changes in both the daily life styles of societies and the business
processes of organizations. It is an undeniable fact that one of the most important
elements of information and communication technologies is information. Another
important element for organizations is employees. The quality and ability of
employees is directly proportional to the effectiveness of that organization in the
business world. It is extremely important for organizations that their employees
can use information and communication technologies effectively. For this reason,
institutions and employers want their employees to improve themselves in using
information and communication technologies and attach great |mportance to thls
issue. Because today, having knowledge aloneg

“Yangi O‘zbekistonda milliy turizm istigbollari”

12.06.2024 yil ] 333 mavzusidagi respublika ilmiy-amaliy konferensiyasi




5. SHO‘BA TURIZMNI RIVOJLANTIRISHDA AXBOROT KOMMUNIKATSIYA

TEXNOLOGIYALARINI TADBIQ QILISHNING DOLZARB MASALALARI”

Is to transfer this information and share it with large masses. For this reason,
having well-equipped personnel who can actively transfer the information needed
in business life to the digital environment and quickly access and interpret that
information when necessary is of great importance in terms of competitiveness.
Otherwise, it is inevitable to fall behind against other companies in the brutal
competitive market conditions (Eryilmaz, 2018, p.38). Depending on the changes
In consumption habits over time, the individual qualities needed in the production
process change. For this reason, using technology has become an obligation rather
than a privilege for individuals. Nowadays, businesses are in search of a workforce
that can use knowledge and skills effectively, follow developments, and produce
using this information. This situation strengthened the sense of competition
between individuals and allowed the production of both newer and more qualified
products (Geger and Dag, 2009, p.21). It is possible to say that the developments in
information and communication technologies affect many different fields and
contribute to the development of these fields. It is possible to say that information
and communication technologies have three important features. These are
(Okmeydan, 2017, p.7);

- Interaction

- Demassification

- Asynchrony

*Interaction: Thanks to new communication technologies, the former one-
sided communication model has changed and now interaction environments have
emerged where interaction between both parties is possible and individuals can
send messages to each other instantly. As a result of these developments, which
ended the one-way communication environment, individuals have become able to
communicate much faster and more practically. While this situation allows
individuals to interact instantly, it also increases the speed of information
dissemination.

*Demassification: Thanks to new communication technologies, content that
was once presented and consumed collectively can now be delivered individually.
Individuals can now access content specific to them and have the opportunity to
access content customized to them.

*Asynchrony: Another feature provided by new communication
technologies is the asynchronous feature. Thanks to this feature, users can access
and interact whenever they want, regardless of time and place. This eliminates the
time loss experienced by individuals in accessing information.

In this period where very rapid technological developments are experienced,
the active use of technology by businesses has become a mandatory need rather
than a choice. This not only makes the business preferred by individuals, but also
enables business management and operational activities to be monitored and
controlled more easily and practically. In addition, the time required for the
transactions has shortened and the costs that have to be incurred have decreased.
Nowadays, companies have started to take advantage of communication
technologies and offer the products they produce quickly and at low costs beyond
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the local market to international markets. These processes caused both the
production part and the marketing part to change (Uniivar, 2008, p.603-604).

3. USE OF INFORMATION AND COMMUNICATION
TECHNOLOGIES IN DEVELOPING TOURISM

Tourism, the world's largest employment provider sector, has an important
place for countries and economies in terms of its sector size and employee volume.
Nowadays, fast and easy access to information and people being in touch
everywhere have brought the tourism industry to a different dimension. All kinds
of technological products and services used in tourism activities increase and
develop competition in the sector. These developments have enabled an increase in
the number of people traveling for touristic purposes (Giiler and Erkmen, 2020,
p.114).

However, the use of digital areas such as social media, cloud computing and
virtual reality in the tourism sector changes individuals' preferences and
contributes to increasing preferability rates. It is an inevitable fact that tourism
businesses that are close to technology and use it actively are one step ahead in this
sense. As a result of technological developments, the tourism sector, like other
sectors, has received its share from this field. Changes and developments in
informatics, information and communication technologies, especially with Industry
4.0, have created a connection between physical systems and digital systems and
have led to the emergence of new usage tools such as autonomous machines,
virtual environments and artificial intelligence that can be controlled without the
need for humans. It is seen that the concept of Industry 4.0, which comes to the
fore in this process, includes many terms such as robotization, smart signaling and
innovation (Topsakal et al. 2018a, p.3-4).

For this reason, with industry 4.0, individuals' working, education and habits
have changed and diversified. Efficiency and sustainability have come to the fore
in the concept called smart tourism, and areas and developments such as smart
ticket systems, remote video monitoring, smart virtual tour environments and smart
travel agencies have been made available to people. It can be seen that the concept
of smart tourism is based on four basic information technologies. These are mobile
communications, internet of things, cloud storage and artificial intelligence (Baser
ve Olcay, 2022, s.1798). These four basic elements, which are constantly
evolving, make the tourism sector a physical and structural whole. Thanks to these
information technologies, data is constantly collected, filtered and analyzed. All
collected data is analyzed by tourism companies and contributes to making the
right choices needed for the next stage. Thus, deficiencies identified in line with
the information received from customers are eliminated and necessary
arrangements are made to attract more customers.

Thanks to QR and NFC technologies used in touristic places, individuals can
communicate with the virtual world in the physical space and receive better
service. Thanks to applications such as smart bracelets and Beacons used by
tourism companies, the consumption habits of local and foreign tourists for tourist
goods and services can be analyzed more accurately and various data can be
collected to provide better service (Sezgin vd. 2021, s.76-78). Tourism companies
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that follow technological developments closely can make check-in transactions
without wasting time, thanks to the smart watches they provide to their customers.
When customers arrive at hotels and their rooms, they can open the room door
thanks to their smart devices and proceed with the registration process without
wasting time. In addition, services provided by technological developments such as
smart heating-cooling, smart television and smart lighting have begun to be used in
hotel rooms. Customers can now check-in via their smart watches and phones, as
well as check-out quickly and practically when leaving the hotel. Thus,
communication times between employees and customers began to decrease
(Topsakal et al. 2018b, p.253-254).

With the application of virtual reality environments in the tourism sector,
there has been an increase in tourists' interest in these areas. In this way, people
have the opportunity to watch and visit places remotely without having to go with
virtual tours. Thus, decision-making processes have become faster and easier.
These works were received positively by many users and increased the visitor
potential of the venues. In addition, people who did not have the opportunity to go
had the opportunity to see and visit without spending money (Durmaz et al. 2018,
p.36). Thanks to artificial intelligence, which has entered our lives with the
developing technology and whose name we hear almost everywhere, companies
providing services in the field of tourism have started to provide information to
tourists from different countries in their own language and in a way they can
understand, and have expanded their marketing areas (Yal¢in Kayik¢t and Kutluk
Bozkurt, 2018, p. .58).

NFC technology, which has been widely used in phones for a long time, has
led to many innovations in the tourism sector. Thanks to artificial intelligence used
in the field of tourism, the data collected is analyzed with smart devices and
provides significant contributions to hotel managers in their new decisions. If we
detail the concept of smart hotel, it is possible to express it as hotels where many
conveniences and practicalities are used together in terms of the features they
provide to the users.

4. TECHNOLOGIES USED IN SMART HOTEL SYSTEM

In Smart Hotels, many technological tools and equipment are used to ensure
customer satisfaction and maintain effective competition. It is useful to make
evaluations about some of the technological services used in smart hotels.
Information regarding these is given below.

*Hotel Applications: With hotel applications accessible via smartphones,
the hotel you want to spend your holiday in can be found quickly and practically,
you can check in and out of the hotel without waiting for the receptionist, and you
can benefit from NFC (Near Field Cummunication) technology. NFC technology,
which stands for near field communication, is a technology that allows wireless
data exchange over short distances. It is generally used for purposes such as data
sharing, payment transactions and authentication between smartphones, tablets and
other devices. Thanks to this feature, the identities of the tourists are quickly
recognized and the door of the hotel room can be opened, the devices in the hotel
room can be managed, the temperature and lights of the room can be adjusted,
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access guides about areas such as the pool, spa and fitness in the hotel can be
quickly accessed, and thanks to the augmented reality technology, the phones can
be opened. By using cameras, instant information can be obtained about the
characteristics of the place visited for holiday, and thanks to contactless payment
methods, payments for expenses made in the hotel can be easily made (Gokalp and
Eren, 2016).

*Personalized Services: With the smart hotel system, the data of customers
who have previously stayed at the hotel are stored and these records can be used in
subsequent stays of the same customer (Atay et al. 2019 p.4-9). These services are
optimized with information obtained from users' past interactions, demographic
information and other data sources. Thanks to personalized services, services
adapted to users' individual needs, preferences and behaviors are offered.

*Smart Card Application: Thanks to the smart card, it is possible to spend
money in the hotel with the money loaded in advance (Colak and Karakan, 2020,
p.5-8). Smart card application in hotels is a system that allows guests to perform
transactions such as entering the hotel, opening their rooms, using the facilities
within the facility and making payments, using a smart card or key card. These
cards generally work using magnetic stripe, RFID or NFC technologies. This
system allows guests to benefit from hotel services more quickly and easily, while
also providing operational convenience to the hotel management. In this way, the
need to deal with traditional keys or physical payments is eliminated, and guests
can benefit from the services much more comfortably. In addition, thanks to this
card, hotel management can monitor the movements of guests and increase
security measures if necessary.

*Smart Room Application: Thanks to this feature, customers can ask about
activities in the hotel and receive answers by giving voice commands to the smart
devices in the hotel room. On the opened television screen, information about the
hotel is presented to the customer in written, audio and visual form (Gokalp and
Eren, 2016). Smart room application is a system that uses smart technologies to
improve the comfort and user experience in hotel rooms. This system allows guests
to control and personalize their hotel rooms more effectively. As mentioned above,
such smart room applications not only increase the comfort of guests during their
holidays, but also provide operational convenience to hotel management. In this
way, the hotel staff can meet the demands of the guests more quickly and
effectively and the use of the rooms becomes more efficient.

*Smart Waiter: Thanks to the handheld devices used by the waiters
working in the restaurant of the hotel, customer data and their last meals can be
seen. Thus, staff working as waiters can make suitable food recommendations to
customers more easily (Atay et al. 2019). It is a type of mobile application
generally used in restaurants or cafes. With this application, technology is used
effectively to provide better service to customers and functions such as taking
orders, making payments and increasing customer satisfaction are performed. It is
possible to list some elements of smart waiter applications as mobile order taking,
customer feedback, order tracking, ease of payment, customer loyalty and
promotions.
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*Child Tracking Bracelets: The application of child tracking wristbands in
hotels is a system used to help families staying in hotels monitor their children
more closely and ensure their safety (Atay et al. 2019). It is possible to list the
general features of this application as GPS and location tracking, safe zones,
emergency button (SOS), communication with hotel staff and information data
processing system.

*Personnel Performance Management System: Personnel Performance
Management System (PPMS) is a system used to monitor, evaluate, develop and
manage the performance of employees in an organization. This system is used to
receive feedback about employees achieving goals, performing tasks, and their
contributions. The main purpose of PPYS is to increase employees' contributions
to individual and organizational success and improve business performance (Uysal,
2015, s.34-37). A Personnel Performance Management System consists of
components such as setting performance targets, performance evaluation,
feedback, performance development plans, reward and compensation, monitoring
and analysis of performance data.

*Smart Hotel Resources Management: This system automatically detects
the finished drinks in the mini refrigerator in the rooms and sends a notification to
the responsible hotel staff to refill the drinks. Thus, customers in the hotel are not
disturbed unnecessarily (Atay et al. 2019).

As mentioned above, many technologies that make daily life easier are
actively used in the tourism sector. Hotel businesses aiming to provide tourists
with an unforgettable holiday make extensive use of technological tools and
services. This increases the comfort of tourists and increases their demand for
tourism services, thus making significant contributions to the development of the
tourism sector. In this context, since customer satisfaction plays an important role
for the tourism sector, hotels closely follow and implement developing technology
and opportunities.

5. CHALLENGES OF USING THE SMART HOTEL SYSTEM

Although all the systems we have mentioned are fast and practical, the
installation and integration of new generation information and communication
technologies in a hotel that is just starting to operate or in hotels where existing old
systems are used increases the costs and requires the provision of many devices in
terms of logistics. For this reason, hotels at all levels cannot afford these smart
devices and cannot provide such facilities to their customers. The smart hotel
model offers us a brand new aspect of customer loyalty and satisfaction. Because
tracking children is considered a security issue. In addition, issues such as reducing
operations, reducing workload, and ensuring customer loyalty are among the
important elements that should be taken into consideration in the feasibility study.
In this process, good planning of feasibility studies and good cost calculation are
important issues that should be emphasized. In an environment where smart
technologies are used, data is generally stored on cloud storage. Therefore, it is of
great importance to pay attention to privacy and security. If the system is not well
established, constant monitoring of customers and continuous collection of their
data will cause possible privacy and security risks (Gokalp and Eren, 2016). In
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order to provide all these services in a healthy way, it is extremely important to
work with people who are experts in their fields. This situation directly affects the
costs of businesses. While large hotels can cover these costs, small businesses may
have difficulty in this process.

CONCLUSION:A:s a result of technological innovations in the 21st century
and the rapid growth and development of information and communication systems
along with these innovations, there have been significant developments in the
tourism sector. Along with these radical changes, people's perspectives, attitudes
and behaviors towards this field have also changed. In addition to the
developments in technology, the development and diversification of opportunities
in the field of tourism played an effective role in the emergence of these behavioral
changes. Among these developments, especially with Industry 4.0, the rate of
spread of digitalization and smart systems within the sector has increased and
tourism services have begun to diversify. In today's digital age, thanks to the smart
devices people use, it is seen that activities carried out with traditional methods are
now carried out with much different and diverse opportunities. Individuals'
decision-making processes have accelerated with the developing technology and
naturally the time needed in the decision-making process has shortened.

People can now access a lot of information, documents and content about
that place in a very short time without going anywhere and can make the right
decision as a result of the data they receive. In this process called digital tourism,
the field of tourism has moved to a much different dimension thanks to many
innovative areas such as artificial intelligence, robots, cloud computing and virtual
reality. Thanks to these opportunities, customers' perspectives on the sector have
changed and improved, and they have also provided resources for the formation of
new ideas. In today's world, where the Internet has entered almost every home, the
tourism sector, which has entered a digital transformation with Industry 4.0, has
begun to give more importance and care to customer satisfaction and has tried to
increase quality in this process. The main purpose of all these digital systems
designed and installed in hotels is to provide services only to tourists in the areas
they need and to try to satisfy them. For this reason, it has become an obligation
rather than a desire for operators operating in the field of tourism to effectively
benefit from the information and communication opportunities provided by
technology. The digital world constantly improves, renews itself and offers new
services to individuals. Integrating these areas, which provide convenience for
individuals, into the tourism sector will increase people's interest in these areas and
businesses. It is extremely important for sustainability that businesses providing
services in the field of tourism benefit from competent and experienced people in
their field. Tourism businesses will be able to gain an advantage over rival
companies by taking advantage of smart tourism applications. The fact that the
customers coming to the hotel can easily benefit from these technological services
and facilities causes the perspective of these tourists towards the hotel business to
show a positive trend and positively affects their future holiday preferences.
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MAMLAKATIMIZDA TURIZM SOHASINI RIVOJLANTIRISHDA
RAQAMLI IQTISODIYOTNING TUTGAN O’RNI VA
UNING XUSUSIYATLARI
Reimbaeva Zuxra Almaz qizi,
Qoraqgalpog davlat universiteti Igtisodiyot kafedrasi assisteni. PhD.
zuxrareymbaeva95@gmail.com

Turizm mamlakatda iqtisodiy o‘sish va aholi bandligiga ijobiy ta'sir
ko'rsatadigan asosiy iqgtisodiy faoliyat turidir, chunki u igtisodiyotning transport,
mehmonxona va restoran xizmatlari, savdo, qurilish, iste'mol tovarlari va ko'plab
kabi asosiy tarmoglariga katta ta'sir ko'rsatadi.

Shuningdek, turizm O‘zbekistonning dunyoda nufuzini mustahkamlash,
qadriyatlarimizni shakllantirish va ko‘p asrlik madaniy almashinuv, tillar xilma-
xilligi va bunyodkorlik samarasi bo‘lgan mamlakat jozibadorligini oshirishga hissa
go‘shishning muhim vositasidir.

Bundan tashqari, turizm biznes yoki dam olish magsadida ko'prog sayohat
giladigan fugarolar hayotining tobora muhim jihatiga aylanib bormoqda.
Mamlakatdagi madaniy va tabily merosga, shuningdek, an’analar va zamonaviy
madaniyatga ta’sir ko‘rsatadigan faoliyat turi sifatida turizm O‘zbekistonning
iqtisodiy o‘sishi va barqaror rivojlanishi uchun imkoniyat yaratadi.

Shu bilan birga, igtisodiyotning turizm sohasining innovatsion faoliyatini
o'rganishga etarlicha e'tibor berilmaydi, korxonalar faoliyatining o'ziga xos
xususiyatlari va mintagaviy xususiyatlar to'lig hisobga olinmaydi. Innovatsion
faoliyatni boshgarish muammolari alohida elementlar bo'yicha ko'rib chigiladi va
uni ta'minlash uchun barcha vazifalarni hisobga olmaydi. Mavjud ishlar
innovatsiyalarni boshgarishning individual muammolariga umumiy yondashuvlar
darajasida boshgaruvning nazariy va uslubiy jihatlarini ochib beradi.
Innovatsiyalarni boshgarish mexanizmi va turizm sohasidagi korxonalarning
innovatsion rivojlanishini  boshqarish tizimini  shakllantirish  bilan bog'liq
muammolarning aksariyati hali ham to'liq hal etilmagan. Ushbu muammolarni
nazariy va uslubiy echimiga bo'lgan ehtiyoj tadgiqotning maqgsad va vazifalarini
belgilab berdi.

Turizm sohasida ragamli iqtisodiyotni rivojlantirish, barcha xizmatlar
iste’molchilariga, ham maishiy xo‘jaliklarga, ham davlat organlariga, ham faoliyati
muayyan me’yoriy-huquqgiy hujjatlar bilan tartibga solinadigan turizm sohasidagi
firmalarga ta’sir ko‘rsatadigan murakkab jarayondir.Turizm sanoatida ragamli
texnologiyalarni kundalik hayotga joriy etish ngi biy kompeten ' i
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shakllantirish ushbu jarayonlarni chuqur o'rganish va tushunish zarurligini
dolzarblashtiradigan muammoli maydonni tashkil giladi.

Zamonaviy sharoitda turistik xizmatlar iste'molchilarining xulg-atvori
doimiy ravishda o'zgarib bormoqgda, umidlar o'sib bormoqda, tobora ko'prog
dolzarb ma'lumotlar talab gilinadi; hukumatlar va korxonalar, 0'z navbatida, yangi
marketing kanallarini yaratishga, biznes jarayonlarini avtomatlashtirishga va
ekotizimlarni shakllantirishga majbur.

O‘zbekiston Respublikasi Prezidentining 2022-yil 28 yanvardagi ‘“2022-
2026-yillarga mo‘ljallangan yangi O‘zbekistonning taraqqiyot strategiyasi
to‘g‘risida”gi PF-60-son Farmoniga binoan 2022-2026 yilgacha bo‘lgan davrda
“Milliy iqtisodiyotni jadal rivojlantirish va yuqori o‘sish sur’atlarini ta’minlash”
nomli ustuvor yo‘nalishi 16 ta maqsadni o‘z ichiga olgan.

Turizm industriyasi  davlat iqgtisodiyotini  rivojlantirishning  asosiy
tarmoqglaridan biri bo‘lib, u yuqori raqobatbardosh va shu bilan birga
ma’lumotlarga boy bo‘lib, iste’molchilarning xulqg-atvoridagi o‘zgarishlarga zudlik
bilan javob berishni nazarda tutadi. Bu, aynigsa, turizm xizmatlarini ilgari surish
uchun to'g'ri keladi, chunki u marketing strategiyasi muvaffagiyatining asosiy
omili bo'lgan ommaviy ragamlashtirish davrida iste'molchilarning e'tiborini jalb
gilmoqda. Bugungi kunga kelib turizm sanoati ragamli texnologiyalarni joriy
etishga to°‘liq e’tibor qaratildi, aksariyat biznes jarayonlar ragamli igtisodiyotni
rivojlantirishning yangi paradigmasiga muvofig gayta qurildi.

Ragamli  igtisodiyot  sharoitida  axborot-kommunikatsiya  muhiti,
avtomatlashtirilgan boshgaruv tizimlari va platformalariga yangi talablar
shakllantirilmogda. Yagona axborot makonini shakllantirish jamiyatning
davlatning ijtimoiy-igtisodiy sohalariga yo‘naltirilgan sifatli va aniq axborot
olishga bo‘lgan talablarini hisobga olgan holda amalga oshirilmoqda.

Turizm industriyasini axborot bilan ta’minlash turizm faoliyati to‘g‘risidagi
ma’lumotlar bazasi va uni qayta ishlashga mo‘ljallangan, tarmoqning samarali
faoliyatini  ta’minlaydigan ixtisoslashtirilgan axborot texnologiyalarining
yig‘indisidir.

Ragamlashtirish vositalaridan foydalanish mijozga real vaqt rejimida turistik
korxona va mehmonxonani mustaqil tanlash, turistik mahsulot hagida kerakli
ma’lumotlarni topish, xizmatlar narxlarini solishtirish va xarid qilish imkoniyatini
beradi. Xizmatlardan foydalanish kechayu kunduz bo'lishi muhimdir.

Turizm sanoatining ragamli ekotizimi ochig axborot texnologiyalari
infratuzilmasi bo‘lib, iste’mol, muvofiqlashtirish va biznes sektorlari o‘rtasidagi
hamkorlik uchun asos bo‘ladi. Ragamli iqtisodiyotning har ganday tarmog‘i kabi
turizm sanoati ham bilim iqtisodiyotiga asoslanadi. Turizmning ragamli
ekotizimida bilim tashuvchisi semantik yadro bo'lishi kerak, uni go'llab-quvvatlash
va rivojlantirish eng muhim va ilm-fanni talab giladigan jarayondir. Mintagaviy
turizmni ragamlashtirish salohiyati bevosita muayyan sub’ektning moliyaviy va
texnologik imkoniyatlariga bog‘liq. Bizning fikrimizcha, turizm industriyasini
raqamli o‘zgartirish uchun ba’zi asosiy vositalarni alohida ta’kidlash lozim.

Mintagaviy turizmni ragamlashtirish  salohiyati bevosita muayyan
sub’ektning moliyaviy va texnologik imkoniy i “Li iZning imizch
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turizm industriyasini ragamli o‘zgartirish uchun ba’zi asosiy vositalarni alohida
ta’kidlash lozim.

Qoidaga ko'ra, turistik xizmatlar iste'molchilari xaridni rejalashtirish va
amalga oshirishda bir nechta ma'lumot manbalariga tayanadilar, bu esa mijoz bilan
uzluksiz va uzluksiz ma'lumot almashish uchun turli xil aloga kanallarini yagona
tizimga birlashtirish zarurligini ko'rsatadi.

Yagona turistik axborot maydoni - bu turizm bozorining barcha
ishtirokchilari o‘rtasida axborot o‘zaro aloqgasi, turistik mahsulotni shakllantirish,
shuningdek, uni keyinchalik reklama qilish va sotish magsadida yaratiladigan,
ko‘chiriladigan va iste’mol qilinadigan kommunikatsiyalar majmui yakuniy
iste'molchi.

Potentsial iste'molchilar bilan mulogot gilishning markaziy platformalaridan
biri bu veb-saytdir. Veb-sayt yaratish sohasidagi tendentsiyalar juda tez o'zgarib
turadi, shuning uchun veb-dizaynerlar uchun ba'zan «modadan xabardor bo'lish»
juda qgiyin. Iste'molchilar esa, 0'z navbatida, turistik tashkilotlarning saytlari imkon
gadar ma'lumotli, sodda va harakat gilish uchun qulay bo'lishini kutishadi.

Turizm industriyasini ragamli transformatsiya qilishning asosiy vositalari
Axborotning mavjudligini oshirishga garatilgan texnologiya bu chatbotlar va ularni
shakllantiruvchi sun'iy intellektdir. Chatbotlar inson aralashuvisiz doimiy ravishda
ma'lumotlarni saralash va iste'molchilar so'rovlariga tezkor javob berish imkonini
beradi. 24/7 sayohat boti iste'molchilarning vaqtini tejashga, sayohatlarini boshidan
oxirigacha tashkil etishga yoki tanlash uchun variantlarni taklif gilishga yordam
beradi. Hagigiy hayot tajribasini virtual hagiqgat bilan to'ldirilgan ragamli bilan
birlashtirish tendentsiyasi tobora kuchayib bormogda. Ko'p miqdordagi sayohat
tajribasiga ega bo'lgan iste'molchi o'zi giziggan narsaning bir gismiga aylanib,
ulardan ko'proq narsani olishga intiladi. Odamlar taassurotlarni sotib olishga
tayyor, shuning uchun ularga hissiyotlar va his-tuyg'ular bilan birgalikda ma'lumot
taklif gilish kerak.

Virtual hagigat sayyohning mehmonxona, muzey yoki sayyohlik maskani
bo'lishidan gat'i nazar, u tashrif buyurishni xohlagan joyda mavjudligi effektini
yaratishga imkon beradi. Kengaytirilgan hagigat - bu virtual hagigatga o'xshash
texnologiya bo'lib, u insonning real idrok etuvchi dunyosini oshirishni 0'z ichiga
oladi. Uning asosiy afzalligi - foydalanuvchilar uchun nisbatan arzonligi. Agar
sayyohning telefoni yoki plansheti doimiy ravishda internet tarmog‘iga ulangan va
maxsus dasturiy ta’minotga ega bo‘lsa, real vaqt rejimida o‘zi turgan joy haqida
ko‘proq ma’lumot olish imkoniyatiga ega bo‘ladi. Smartfon va planshetlarning
keng go‘llanilishi marketologlar va turizm korxonalari rahbarlariga o‘z mahsulot
va xizmatlarini ilgari surish uchun cheksiz imkoniyatlarni ochib beradi. Gadjetlar
bir vagtning o'zida bir nechta aloga kanallarini o'z ichiga oladi, ular orgali siz
potentsial va hagigiy mijozlar bilan ma'lumot almashishingiz mumkin. Asosiy
nugta shundaki, bu holda geolokatsiya, kunning vaqti, yoshi, jinsi va
foydalanuvchining moddiy farovonligi to'siglari o'chiriladi.

Turizmni rivojlantirishni davlat tomonidan tartibga solish va qo‘llab-
guvvatlashning asosiy mexanizmi ular asosida ishlab chigilgan turizmni
rivojlantirishning respublika va magsadli shgh [ i hi nadi. Ko ri
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chigilayotgan sohadagi hududiy magsadli dasturlar tadbirlarining muvaffagiyatli
amalga oshirilishi turizmning boshga tarmoglarga garaganda tezroq rivojlanishini,
respublika turizm mahsulotlarining tashqgi bozorlarda ragobatbardoshligini
ta’minlash imkonini beradi.

Shunday qilib, turizm sohasidagi innovatsion faoliyat yangi yoki mavjud
mahsulotni yaratish, transport, mehmonxona va boshga xizmatlarni yaxshilash,
yangi bozorlarni  o'zlashtirish, ilg'or axborot va telekommunikatsiya
texnologiyalarini va tashkiliy va boshgaruv faoliyatining zamonaviy shakllarini
joriy etishga qaratilgan.

Xulosa o'rnida, mintagaviy turizmni rivojlantirishni rejalashtirish jarayoniga
ragamli iqgtisodiyot vositalarini joriy etish muhimligi va zarurligini tasdiglaydi.
Ragamli texnologiyalarni keng joriy etish sharoitida turizm faoliyati texnologik
jihatdan takomillashtirilmoqgda, bozorning barcha ishtirokchilarini birlashtira
oladigan turizm industriyasining ragamli ekotizimini yaratishga urinishlar olib
borilmogda. Ragamli igtisodiyot turizm korxonalarining potentsial yangi
shakllarini yaratish imkoniyatini yaratadi. Kadrlar infratuzilmasi sohasida ham
jiddiy o‘zgarishlar bo‘ladi. [jtimoiy hayotimiz va sayyohlik faoliyatimiz tobora
texnologik tus olmoqgda, jahon turizmi sohasida yangi yagona axborot makonini
shakllantirmoqda, axborot bilan ta’minlash va turizmni boshqgarish tizimi ishlab

chigilmogda
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ZIYORATGOHLARNI RQQAMLASHTIRISH ORQALI TURIZM
IMKONIYATLARINI NAMOYON ETISH VA RIVOJLANTIRISH.

Bozarov Elyor Boboqulovich
QarDu, Turizm va marketing kafedrasi tadgiqotchisi

Annotatsiya: Magolada ziyorat turizmi salohiyatini oshirishda hududlar
turistik imiji va brendini yaratish masalalari yoritilgan.

Kalit so‘zlar: turistik brend, turistik resurslar, infratuzilma, ziyoratgohlar,
tarixiy— madaniy yodgorliklar, turistik obyekt, madaniy meros.

AnHoramusi: B cratee  paccmarpuBaroTCs = BONPOCHI  CO3JIaHUS
TYPUCTUYECKOTO UMUKA U OpeH/Ia pETHOHOB C LIENbI0 MOBBIIICHUS MOTEHIIMAJA
MaJOMHHYECKOTO Typu3Ma B Y30€KUCTaHE.

KiioueBbie c¢ji0Ba: BU3UT, UMUK, TYpPUCTCKUH OpeHJ, TYpPUCTCKHE
pecypebl, HHPPACTPYKTypa, CBATHIHM, HNaMATHHUKA MCTOPUM U  KYJIbTYPBHI,
TYPUCTUYECKHUI 00BEKT, KyIbTYPHOE HaCIIeHE.

Abstract: The article deals with the creation of a tourist image and brand of
regions in order to increase the potential of pilgrimage tourism in Uzbekistan.

Key words: visit, image, tourist brand, tourist resources, infrastructure,
shrines, historical and cultural monuments, tourist site, cultural heritage.

O‘zbekistonda boy tarixga ega diniy gadamjolar, muqgaddas ziyoratgohlar va
islom olamida tengsiz bo‘lgan madaniy yodgorliklarning ko‘p ekanligi, ularni
targ‘ib qilishda turistik brendlar va turistik qiyofani shakllantirish hamda ularga
tegishli bo‘lgan ilmiy-nazariy asoslarning yetarlicha yoritilmaganligi ushbu
yo‘nalishda ilmiy ishlar olib borish zarurligini belgilab beradi.

Turizm sohasida ziyoratgohlarning o‘rni va ularga doir ilmiy ishlarni amalga
oshirish ko‘plab mutaxassislar tomonidan amalga oshirilgan bo‘lib, ularning
aksariyati bu yo‘nalishni diniy turizmning tarkibiy qismi sifatida e’tirof etishadi.

Olimlarimizdan A.Xudoyarovning fikricha, ziyorat turizmi mugaddas
gadamjolarni ziyorat qilish, ulug® ajdodlarimizga ehtirom ko‘rsatish, ularning
o‘tmishdagi hayoti va yaratgan madaniy-me’moriy hamda tarixiy merosi bilan
tanishish, ularni xotirlash, shuningdek, diniy va dunyoviy marosimlarda gatnashish
magsadida amalga oshiriladigan safarlarni o‘z ichiga oladi. A.Eshtayev tomonidan
O‘zbekiston Respublikasida ichki va ziyorat turizmini rivojlantirish istigbollari
o‘rganilib, unda davlat tomonidan ichki va ziyorat turizmini rivojlantirish chora-
tadbirlari, muammolarni yechish va sohani yanada rivojlantirish imkoniyati tahlil
gilingan. Tadgiqotchi N. Ibragimov raqobatbardosh turistik hudud brendi va
1m1J1n1ng ilmiy asoslarini o‘rgangan bo‘lib, u tomomdan turlstlk hudud brendl va
Imijini birlashtiruvchi bozor va iste’molchi ongidaa
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iIlmiy asoslangan, brendning konseptual modeli hamda uni turistik hudud nomi,
logotipi va sloganga ajratib o‘rganish metodologiyasi ishlab chiqilgan.
S.K.Boyjigitov turistik mahsulotlarni siljitishda O‘zbekistonning turistik brendi
muammolari va rivojlantirish istigbollarini muhim marketing dastagi sifatida
o‘rgangan.

Tadgigot metodologiyasi Magolada ziyorat turizmi, uni obyektlari brendini
va ijobiy giyofasini shakllantirish bo‘yicha mavjud nazariyalar va olimlarning
fikrlari o‘rganildi va mamlakatimizdagi uning rivojlanish jarayonlari tahlil qilindi.

Turistik brend - bu taniqgli obyekt yoki tabiiy obyektlar majmuasi bo‘lib, u
o‘z ichiga madaniy va tarixiy meros, shuningdek, tashrifni gamrab oladigan
marshrutda joylashgan obyektlar, noyob hodisalar, hunarmandchilik namunalari,
xizmatlar, jalb giluvchi faoliyat turlarini gamrab oladi. Turistik brendlar shahar,
hudud, mintaqa yoki mamlakatdagi turistik obyektlarni targ‘ib qilish va tanitishni
osonlashtiradi. Turistik brendlarni turli tamoyillar bo‘yicha turkumlash mumkin.
O‘zbekistonda eng yuqori salohiyatga ega bo‘lgan yo‘nalishlardan biri bu — ziyorat
turizmidir. Hududlarning ziyorat turizmi salohiyatini oshirishda uning barcha
hududlarida turistik brendni yaratish va qiyofasi (imiji)ni shakllantirish katta
ahamiyatga ega. Chunki turistik hudud brendi nafaqat turistik hududga xos bo‘lgan
nom, logotip, ramz yoki belgini ko‘rsatib qolmasdan, balki sayohatchilar
tasavvurida turistik hudud bilan bog‘liq unutilmas sayohat tajribasini
shakllantiradi, sayyoh va turistik hudud o‘rtasidagi ruhiy-hissiy bog‘liglikni
mustahkamlashga xizmat gilsa, obyektning turistik imiji esa ma'no va taassurotlar
yig'indisi bo‘lib, ular tufayli turistik obyektga nisbatan uni targ‘ib qilish orqali
Ijobiy munosabat shakllantiriladi

O‘zbekistonda yaqin kelajakda ziyorat turizmini rivojlantirish bo‘yicha gator
ishlar amalga oshirilmoqgda. 2019 yilda chop etilgan Global musulmon turizmi
indeksi hisobotiga ko‘ra, 2018 vyilda ziyorat magsadlarida safar gilgan
musulmonlarning soni 140 million kishini tashkil gilgan va 2026 yilga kelib bu
ragam 230 millionga yetishi kutilmogdab . Ziyorat turizmida boshga
yo‘nalishlardan farqli ravishda, mavsumiylik ta’siri sezilarli emas. Bu esa
turizmning ushbu yo‘nalishini rivojlantirish va mavjud imkoniyatlarni oshirish
zarurligini ko‘rsatadi. O‘zbekistonda har qaysi viloyat o‘ziga xos ziyoratgohlar,
tarixiy qadamjolar va madaniy obyektlar mavjuddir. Bugungi kunda Qashgadaryo
viloyatida ziyorat turizmi keng rivoj topib borayotgan yo‘nalishlardan biri
hisoblanadi.

Viloyat hududida mavjud bo‘lgan eng mashhur ziyorat obyektlariga
quyidagilarni misol keltirishimiz mumkin: Qarshi shahrida “Odina masjid”,
“Ko‘kgumbaz masjid” “Abu Ubayda bin al Jarroh”, Kasbi tumanidagi “Imom
Muhammad Sadr Islom”, “Murodbahsh ota”, “Mirdevona”,”Hazrat Sulton
Mirhaydar”, Mirishkor tumanidagi “Ishoq ota”, Qarshi tumanidagi “Hazrat imom
Muin”, “Shayx Ali”, “Shayxon ota Hulvoyi”,”Shayx Shibliy”,”AbuTurob
Naxshabiy”, “Ko‘k to‘nli ota”, “Imom Muhammad Hanafiy”, G‘uzor tumanidagi
“Musofir ota”, “Mir Jandiy ota”,”Zaynulodiddin”, Qamashi tumanidagi
“Of g 1onJon ota”, “Langar ota”, Chiroqchi tumamda “Klshmlshtepa” “Slypantosh
qoya” rasmlari, Yakkabog' tuman1dag1 ”Xoj
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tumanidagi ‘“Oqsaroy me’moriy yodgorligi”, “Gumbazi sayyidon”, ‘“Hazrati
Sulton”, Kitob tumanidagi “Shayx Shamsiddin”, "Hazrat Bashir”, Dehqonobod
tumanidagi “Xojai pok”, ”Beli boyli ota”, Muborak tumanidagi “Xoja Muborak”,
”Xoja Ro‘shnoyi” kabilardir. Ular orasida hududning o‘ziga xosligi va tashrif
buyuruvchilar orasida mashhurligi bilan ajralib turadigan obyektlarning turistik
brendini yaratish mumkin.

Xalqaro tajribalar ko‘rsatishicha, turizmda hududlar raqobat ustuvorligini
aniglashda alohida obyektlarni  mavjudligi  bilan emas, balki turizm
industriyasining quyidagi tarkibiy qgismdan iborat bo‘lgan majmuasining, ya’ni
tarixiy-madaniy obyekt yoki arxitektura yodgorliklari, yuqori malakali
mutaxassislar va ekskursiya xizmatlarining sifati, tashrif buyuruvchilarga
qulaylikni  ta’minlovchi  joylashtirish va transport infratuzilmalarining
rivojlanganlik darajasi, suvenir mahsulotlarining mavjudligi kabilarni inobatga
olish lozim. Bunda xizmatlarning noyobligi va betakrorligi asosiy shart
hisoblanadi.

Xulosa giladigan bo'lsak Ziyorat turizmi mamlakatimizning jahondagi
obro‘-e’tiborini yanada oshirishda, millionlab musulmonlarning buyuk allomalar
va mutafakkirlar o‘tgan muqaddas zaminimizga tashrif buyurishida, bizda mavjud
islomiy merosni o‘rganishda muhim ahamiyatga ega.

Mamlakatimizda ziyorat turizmni rivojlantirish uchun amalga oshirilgan
vazifalar qatorida quyidagilarni bajarish, uni barqaror rivojlanishini ta’minlashga
xizmat giladi:

- ziyorat turizimini imkoniyatlarini oshirish hamda turistik imij va brendni
yaratishda alohida hudud (viloyat, tuman) kesimida marketing tahlillarini amalga
oshirish;

- ziyoratgohlar joylashgan hudud atrofini obodonlashtirish va turistlar uchun
zaruriy infratuzilmani ta’minlash uchun kerakli chora tadbirlarni amalga oshirish;

- har bir hududda mavjud bo‘lgan, tarixiy madaniy meros obyektlari
orasidan bittasini tanlab, uni hududning turistik brendi sifatida tanitish yuzasidan
tegishli yuqori malakali mutaxassislarni jalb etish va tayyorlashni yo‘lga qo‘yish.
Zero sohadagi barcha i1jobiy va innovatsion o‘zgarishlarni, turistik imij va brendni
yaratish sohasidagi faoliyatni fagat malakali va professional kadrlar yordamida
bajarish mumkin;

- ichki va xorijiy turistlar uchun mo‘ljallangan targ‘ibotni ommaviy axborot
vositalari, internet va ijtimoiy tarmoglardan keng foydalanish asosida tizimli
yo‘lga qo‘yish;

- hududlarda ziyorat turizmini rivojlantirishda davlat-xususiy sherikchilik
tamoyillarini qo‘llash orqali hozirda sohada mavjud bo‘lgan nafaqat tarixiy-
madaniy obyektlar bilan bog‘liq bo‘lgan ko‘plab muammolarni, balki yondosh
sohalardagi muammolarni ham hal gilish imkonini beradi.
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1. O‘zbekiston Respublikasi Prezidentining “O‘zbekiston Respublikasida
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5611-sonli farmoni.
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ACTUAL ISSUES OF APPLICATION OF INFORMATION
COMMUNICATION TECHNOLOGIES IN THE DEVELOPMENT OF
TOURISM
Islomova Zahro Shuhrat gizi
Shahrisabz State Pedagogical Institute,
Teacher of the Chair of Foreign Language Practice,
zahroislomova2484@gmail.com

Annotation: This article explores the benefits and challenges of integrating
Information and Communication Technologies (ICT) in tourism. It highlights
enhanced customer experiences, operational efficiencies, and effective marketing,
while addressing issues such as the digital divide, cybersecurity, privacy concerns,
technology adoption, and sustainability. Adapting to these changes is crucial for
sustainable tourism development.

Keywords: Information and Communication Technologies (ICT), Tourism
Development, Customer Experience, Operational Efficiency, Digital Marketing,
Cybersecurity, Privacy Concerns, Technology Adoption, Digital Divide,
Sustainability in Tourism

Annotatsiya:  Ushbu  magola  turizmda  axborot-kommunikatsiya
texnologiyalarini  (AKT) integratsiyalashning afzalliklari va muammolarini
o‘rganadi. Bu raqamli tafovut, kiberxavfsizlik, maxfiylik muammolari,
texnologiyani gabul gilish va bargarorlik kabi gagiiaas ' ibi oty
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tajribasini, operatsion samaradorlikni va samarali marketingni ta'kidlaydi. Ushbu
o0'zgarishlarga moslashish turizmni bargaror rivojlantirish uchun juda muhimdir.

Kalit so‘zlar: Axborot va kommunikatsiya texnologiyalari (AKT), turizmni
rivojlantirish, mijozlar tajribasi, operatsion samaradorlik, ragamli marketing,
kiberxavfsizlik, maxfiylik tashvishlari, texnologiyalarni gabul qilish, ragamli
bo‘linish, turizmda bargarorlik

AHHoTaumsi: B 3Toi1 cTaThe paccMaTpUBalOTCS MPEUMYIIECTBA U TPOOIeMbI
UHTETpal MHQOPMAIMOHHBIX U KOMMYHUKAaMOHHBIX TexHonmoruit (MKT) B
TypusMe. B HeM noguepkuBaercs yiaydlleHUue KauecTBa 00CTyKUBaHUS KIIMEHTOB,
orneparonHas 3pPexTuBHOCTh U 3P(HEKTUBHBIA MAapKETUHT, a TaKKE PEIIalOTCs
Takue TpoOJeMbl, Kak [U(PpPOBON pa3peiB, KHOEPOE30MACHOCTH, MPOOIEMBI
KOHCI)I/II[eHL[I/IaJIBHOCTI/I, BHCAPCHUC TEXHOJIOTUH " YCTOﬁqHBOCTB. AI[aHTaI_II/IH K
9TUM H3MCHCHHAM HMMCECT PCHIANOIICC 3HAUCHHUC JIA yCTOfI‘IHBOFO pa3sBUTHA
TypHA3Ma.

KiroueBnle ciioBa: I/IH(bOpMaHI/IOHHBIe N KOMMYHHKAIIMOHHBIC TCXHOJIOTHHU
(UKT), pa3BuTue TypusMa, KauecTBO OOCTY>KMBAHHUS KIMEHTOB, OINEpaIlMOHHAS
3 PeKTUBHOCTh, IM(PPOBOM  MApPKETHUHT, KHOEpOE30MacHOCTh, MPOOJIEMBI
KOH()UICHIIMAILHOCTH, BHEAPEHUE TEXHOJIOTHA, IU(PPOBOI pa3phiB, yCTOWYUBOCTh
B TYpU3ME.

Introduction

The tourism industry, a significant contributor to global economic
development, is continuously evolving with advancements in Information and
Communication Technologies (ICT). The integration of ICT in tourism has
transformed traditional practices, enhancing the efficiency, accessibility, and
overall experience of travel. However, this transformation also presents several
challenges. This article explores the actual issues surrounding the application of
ICT in tourism development.

Enhanced Customer Experience

Personalization and Customization: ICT allows for personalized travel
experiences through data analysis and customer profiling. Travelers can receive
tailored recommendations for destinations, accommodations, and activities based
on their preferences and previous behaviors.

Virtual Reality (VR) and Augmented Reality (AR): These technologies
enable potential travelers to explore destinations virtually, providing a preview of
their experiences. This can enhance decision-making processes and increase
customer satisfaction.

Mobile Applications: Mobile apps offer real-time information and services,
such as booking systems, navigation, language translation, and cultural
information, which are essential for modern travelers.

Operational Efficiency

Automated Services: Automation in booking, check-in, and customer service
reduces operational costs and improves service efficiency. Chatbots, for instance,
can handle customer inquiries 24/7, providing instant support.
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Data Management: Big Data and analytics enable tourism businesses to
understand market trends, customer preferences, and operational efficiencies. This
data-driven approach aids in strategic planning and decision-making.

Supply Chain Management: ICT facilitates better coordination and
integration among various stakeholders in the tourism supply chain, including
airlines, hotels, and tour operators, leading to seamless service delivery.

Marketing and Communication

Digital Marketing: ICT has revolutionized marketing strategies in tourism.
Social media platforms, search engine optimization (SEO), and content marketing
are pivotal in reaching a global audience and engaging with customers.

Online Reviews and Ratings: User-generated content, such as reviews and
ratings, significantly influences potential travelers' decisions. Tourism businesses
must manage their online reputation effectively.

Challenges in ICT Application

Digital Divide: Not all regions have equal access to advanced ICT
infrastructure. Developing countries or remote areas might struggle to implement
and benefit from these technologies, leading to a digital divide in tourism
development.

Cybersecurity: The increasing reliance on ICT exposes tourism businesses
and travelers to cyber threats, such as data breaches and hacking. Ensuring robust
cybersecurity measures is essential to protect sensitive information.

Privacy Concerns: The collection and use of personal data raise privacy
Issues. Businesses must adhere to data protection regulations and ensure
transparent data usage policies to maintain customer trust.

Technology Adoption: Rapid technological advancements require
continuous updates and investments in new systems and training for staff. Small
and medium-sized enterprises (SMEs) might find it challenging to keep pace with
these changes due to limited resources.

Sustainability Issues: The environmental impact of ICT infrastructure,
including energy consumption and electronic waste, poses sustainability
challenges. The tourism industry must balance technological advancements with
environmental responsibility.

Conclusion

The application of ICT in tourism offers numerous benefits, including
enhanced customer experiences, operational efficiency, and effective marketing.
However, addressing challenges such as the digital divide, cybersecurity, privacy
concerns, technology adoption, and sustainability is crucial for sustainable and
inclusive growth in the tourism sector. As technology continues to evolve, the
tourism industry must adapt and innovate to harness the full potential of ICT while
mitigating its associated risks.
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Annotatsiya: Ushbu maqola O‘zbekistonda turizm rivoji uchun olib
borilayotgan islohotlar asosida olib borilayotgan ishlar, shu jumladan qator
loyihalar orgali amaliy ishlar yo‘lga qo‘yib kelinmoqda. Bizning ham turizm
yo‘nalishini rivoji yo‘lida yangi loyihamiz bo‘lib, bu loyiha asosida tashqi va ichki
turizmda uchraydigan ayrim muammolarni, ya’ni mehmonxonalar, turar-joy,
mashina va boshga zaruriy extiyoj gismlarnini vagtinchalik ijaraga olish uchun
kabi bir gancha muammolarning yechimi uchun dasturiy vosita ishlab chigilgan
bo‘lib, bu nafaqgat turizm uchun balki respublikamiz fugarolari uchun ham xizmat
qiladi. Bu loyihani ommalshtirish kelajakda O‘zbekistonning rivoji uchun qator
qulayliklarni amalga oshuradi.

Kalit so‘zlar: ichki turizm, tashqi turizm, ziyorat turizmi, ijara, uy-joy,
mehmonxona, mashina, subsidiya, xorijiy mehmon, easy-rent, sayyoh, ilova,
ragobat.

AnHoTaumsi: JlaHHas cTtaThsi OCHOBaHa Ha pedopmax, MPOBOAUMBIX s
pa3BUTHS Typu3Ma B Y30€KHCTaHe, BKIIOYas MPAKTHYECKYI0 paboTy MOCPEICTBOM
pana npoekToB. Takke y Hac €CTb HOBBIM MPOEKT IO Pa3BUTHUIO TypuU3Ma, U HA
OCHOBC OJTOI'0 IPOCKTAa PCHICHBI HCKOTOPLIC HpO6J’IeMBI, BO3HHKAKOIIUE B
3apyO€)KHOM W BHYTPEHHEM Typu3Me, TakMe KaK BPEMEHHas apeHja oOTeleH,
KUJIbsl, aBTOMOOWJIEH W JAPYroro HEOOXOIMMOIQ :
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MPOrPaMMHOT0 MHCTPYMEHTA. pa3padOTaHO PElIEHUE, KOTOPOE CIYKUT HE TOJBKO
Typu3My, HO W KUTEIsIM Hameu pecnyOnuku. Ilomynspuszamuss 3TOro MpoeKTa
obecrneyuT psia yA0OCTB sl pa3BUTHS Y30€KHUCTaHa B Oy yIIeMm.

Kiaw4yeBble cjoBa: BHYTPEHHUM  TypHW3M, 3apyOeXHBIH  Typu3M,
NaJOMHUYECKUI TYpHU3M, apeH/a, *Xujibe, TOCTHHMIA, aBTOMOOWIIb, CyOCHAMS,
I/IHOCTpaHHHﬁ I'OCTh, JIBI'OTHAA apCHAd, TYPHUCT, 3ajiABKAd, KOHKYPCHIINA.

Annotation: This article is based on reforms carried out to develop tourism
in Uzbekistan, including practical work through a number of projects. We also
have a new project for tourism development, and based on this project, some
problems arising in foreign and domestic tourism, such as temporary rental of
hotels, housing, cars and other necessary equipment using a software tool, have
been solved. a solution has been developed that serves not only tourism, but also
the residents of our republic. Popularization of this project will provide a number
of amenities for the development of Uzbekistan in the future.

Key words: domestic tourism, foreign tourism, pilgrimage tourism, rent,
housing, hotel, car, subsidy, foreign guest, preferential rent, tourist, application,
competition.

Kirish. Hozirgi kunda mamlakatimizda ragamli igtisodiyotni rivojlantirish
uchun respublikamiz O‘zbekiston Respublikasi Prezidentining 05.10.2020 yildagi
PF-6079-son “Raqamli O‘zbekiston - 2030 strategiyasini tasdiglash va uni
samarali amalga oshirish chora-tadbirlari to‘g‘risidagi farmoni ijrosi
Respublikamizning turli sohalarini ragamlashtirish borasida bir gator ishlar amalga
oshirib kelinmoqgda.

Barcha mamlakatlar iqtisodiga yuqori darajada foyda keltiradigan
sohalardan biri bu — turizm sohasidir. Shu sababli ham mamlakatimizda ichki,
tashqi va ziyorat turizmlari uchun yuqori darajada e’tibor qaratilmoqda.
Prezidentimiz bu borada O°‘zbekiston Respublikasi Prezidentining 27.07.2023
yildagi PQ-238-sonli “Turizm yo‘nalishidagi islohotlarni yanada jadallashtirish va
sohada davlat boshgaruvi tizimini samarali tashkil qilish chora-tadbirlari
to‘g‘risida” garorlarida turoperatorlar tomonidan turistik oqim past bo‘lgan xorijiy
mamlakatlardan Respublikamizga kelayotgan har bir turist uchun O‘zbekiston
Respublikasi Davlat budjeti va Turizmni qo‘llab-quvvatlash jamg‘armasi
mablag‘lari hisobidan teng ulushlarda 20 AQSh dollaridan 100 AQSh dollarigacha
bo‘lgan ekvivalentda rag‘batlantiruvchi subsidiyalar ajratilishi haqida belgilandi,
mehmonxonalarni rekonstruksiya qilish davlat budjedidan qoplab berish tizimi
joriy qilindi, shu kabi ko*plab vazifa va imtiyozlar joriy qilindi.

Xorijiy sayyohlar jalb gilindi, ular yurtimizdagi tarixiy obidalar, milliy uy-
joylar, bozorlar, qadryatlarimiz, taomlarimizga qizigish bildirib yurtimizga
kelishadi. Bu sayyohlar tur firmalar orgali kelishsa ularga mehmonxonalar band
gilinadi. Ha albatta, bizda 3, 4 va 5 yulduzli mehmonxonalarimiz bor, lerkin
bunday qulayliklarga ega bo‘lgan mehmonxonalar hamma joylarda ham mavjud
emas. Ularga asosan o‘zimizning haqiqiy milliyligimizni, mehmondo‘stligimizni,
haqiqiy o‘zbek xonadoni va oilalari haqidagi tushunchani shunchaki tarjimonlar
orgali eshitishadi xolos. Bizga kelgan xorijiy mehmonlarimiz maxsus taylnlangan
avtobus, mikroavtobuslarda yoki maxsus mash jaalakds
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Chet eldagi ba’zi sayyohlik shaharlarini oladigan bo‘lsak, sayyohlar o‘zlari
sayr qilishlari uchun ijaraga beruvchi tashkilotlar tomonidan taklif etilgan
mashinalardan birini ijaraga olishadi va kelishuv shartiga ko‘ra ma’lum muddat
tugagandan keyin mashinalarni gaytarishadi.

Birgina Dubay shahrini oladigan bo‘lsak, bu shahar sayyohlar uchun keng
imkoniyatlar yaratilgan. Sayyoh sayohat giladigan shaharga bormasdan, tur
agentliklarsiz ham sayohatchilar o‘zlariga taklif etilayotgan zamonaviy
mashinalarni oldindan band qgilish mavjud (https://easy-rent.ae/ru).

Albatta bu kabi imkoniyatlar sayyohlar yoki respublikamizda istigomat
gilayotgan fugarolar uchun Easy Rent (Oson ijara) loyihasini ishlab chiqdik. Bu
loyiha uy-joy, mehmonxona, mashina va fugarolarning ehtiyojlari uchun zarur
jixozlarni ijaraga berishni osonlashtirish magsadida yangi loyiha shaklida yaratildi.

Bu loyiha yaratishdab avval vatanimizda shu ijaralar bo‘yicha muammolarni
izlagan xolda yaratilga veb sahifalar va mobil ilovalar o‘rganildi, fugarolarning
fikrlarini bilish maqssadida ulardan so‘rovnomalar o‘tkazildi.

Muammolar:

- Mustagil ravishda kelgan xorijiy va ichki sayyohlarimiz ijara uchun
xonadon, mehmonxona, mashina va extiyoj uchun asbob-uskunalar izlash
jarayoni uchun uzoq vaqt sarflanishi;

- ljara mahsulotalari topilganda ham fugaro (yoki sayyohlar) istagandek
Ijarachi va ijara xonadoni topa olmasligi;

- Boshga ijara dasturlarining ishlash vaqtlari chegaralanganligi;

- [jtimoiy ta’minlanganlik darajasi bir xil bo‘lmaganligi uchun qurilma
va asbob uskunalarni sotib olishda mablag® yetmasligi;

- Aholida mavjud bo‘lgan xonadonlardan, mashina va har doim
foydalanmaslik  natijasida ularning foydalanmasdan yarogsiz  holga
ketayotganligi va mahsulotlarning shunchaki yarogsiz holga kelayotgani;

- Aksariyat xorijiy mehmonlar fagatgina mehmonxonalarda istiqgomat
qgilib, milliy uylarda yashab ko‘rmaganlari uchun urf — odatlarimizdan xabardor
emasliklari;

- Yurtimizda xorijiy mehmonlar uchun online tarzda avtomashina
Ijarasi uchun sayt yoki ilovaning mavjud emasligi;

- ljaraga berilgan xonadon, mehmonxonalar, mashina yoki asbob-
ukunalar gancha muddatga band etilgani.

Endi shu va shunga o‘xshash muammolarni bartaraf etish uchun biz o‘z
loyithamiz (ya’ni dasturiy ta’minot: web sayt va mobil ilova)ni taklif etamiz va
unda quyidagi masalalar o‘z yechimini topgan:

Yechimlar:

- Yurtimizga tashrif buyuruvchi sayyoh mehmonlarimiz yaratilgan
dastur orqali e’lon qilinayotgan xonadon, mehmonxona, avtomashina,
qo‘shimcha jixozlarni on-line buyurtma gilishlari mumkin;

- Ijarachi o‘ziga tegishli (uy, avtomashina, jixozlar va h.k.larni) ilovada
oson e’londa beradi;
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- Xorijiy sayyohlarimiz va yurtimiz aholisi o‘zlari xohlagan hududdan
va ¢’londa berilgan turdagi ijaradan ya’ni mehmonxona, uy mehmonxonasi
yoki oddiy ijara xonadonlarini tanlashlari mumkin.

- Oldindan band qilish va buyurtma berish orqgali ijaraga oluvchi
xohlagan muddatga (kun, hafta, oy va h.k) ijara xonadon, mehmonxona,
mashina va asbob-uskunalar toppish;

- Ilova orqali e¢’lon bo‘yicha tezroq natijaga erishish;

- Kerakli manzillarni va joylashuvlarni topish, bururtma berish va band
gilish uchun geolokatsiyadan ham foydalaniladi;

- Ishonchli va kafolatlangan hizmat turlaridan foydalanish

- ljaraga band gilingan asbob-uskunalarni yetkazib berish hizmatlari
ham mavjud;

- Ijara uchun o‘rtadagi vositachi (dallol)dan foydalanish shart emasligi.

Web dastur va mobil ilova qismlari asoasn to‘rt gismdan iborat:

1. Turar joy uchun ijara

2. Mehmonxona uchun ijara

3. Mashina uchun ijara

4. Asbob uskunalar uchun ijara

1-gism. Turar joy uchun ijara. Bu gismda mahalliy sayyohlar va yurtimiz
aholisi o‘zlari e’londa berilgan xohlagan turdagi turar joylarni dastur orgali
masofadan ko‘rib, qaysi turdagi turar joyligini tanlab, shart-sharoitlari bilan
tanishishib chiqgib, oldindan va istalgan muddatga (ijarachi bilan kelishuv asosida
to‘lovning bir qismni to‘lab) joy band qilishlari, kelib yashashlari mumkin bo‘ladi.

2-qism. Mehmonxona uchun ijara. Bu gismda xorijiy sayyohlar va ichki
turizm uchun sayyohlar e’lon bo‘yicha o‘zlari xohlagan milliy turar joylarni (uy
mehmonxonalar) yoki mehmonxonlarni dastur orqali masofadan ko‘rib, 2, 3 yoki 4
xonalini bosh yoki bandligini aniglagan holda o‘ziga ma’qullarni kunlarga qarab
band gilishlari mumkin.

3-gqism. Avtomashina uchun ijara. Bu qgism ham albatta xorijiy
mehmonlarimiz va yurtimiz aholisi uchun ham albatta ishlaydi. Dasturning bu
gismida fugaro yoki mehmonlar masofadan turib mashinalarning markasi, turi,
ishlab chiqarilgan yili, gayerga yetkazilib berilishi, to‘lov usullari haqida ma’lumot
olishlari va muddatini o‘zlari belgilagan holda band qilishlari mumkin. Bu uchun
ljaraga oluvchuning passporti va haydovchilik guvohnomasi dastur orgali
ro‘yhatdan o‘tkazadi va avtomashina aytilgan manzilga yetkazib beriladi.

4-qism. Asbob uskunalar uchun ijara. Bu gismda ham e’lon orqali
istalgan turdagi va fuqarolarning kunlik hayotida zarur bo‘lgan ehtiyoj qismlar,
qurilish asboblari dastur orgali topishingiz va ijaraga olisnishi mumkin. ljara
oluvchining tanloviga ko‘ra esa yurtimiz bo‘ylab yetkazib berish hizmatlaridan
foydalanishlari mumkin.

RAQOBAT

Har bir loyihaning yaratilishida yangicha dasturi albatta ma’lum tomondan
raqobatchilari har doim ham mavjud bo‘lgan. Biz taklif etayotgan Easy Rent (Oson
ijara) ilovasining ham albatta ragqobatchilari mavjud va bu ilovada ustun tomonlar
mavjud. Izlanishlar natijasida Easy Rent ilovasj
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avtoelon.uz, ijara.edu.uz, olx.uz kabi dasturlar mavjud bo‘lib, bu dasturlar
jjaraning alohida bo‘limlari uchun xizmat qiladi.

Oldindan Kunlik Sotish
é:lglcek;ﬁt ig?;g joy band ijara | vasotib
gilish olish olish

Easy Rent v V. v v X
Olx.uz X X % X y
Avtoe’lon.uz
Faqgat
avtomashinalar X 4 X 4 4
uchun
ljara.edu.uz % 7 x X %

Easy Rent ilovasining ragobat bardosh dasturlardan ustunlik jihatlari:

- Dastur foydalanuchilari ro‘yxatdan o‘tishlarida Face ID va ERI kalit
bilan himoyalanganligi.

- Mabhsulot ijaraga olinayotganda uch tomonlama shartnomaning yo‘lga
qo‘yilganligi va xavfsizlik darajasining himoyalanganligi.

- Masofadan turib xonadonni online ko‘rish va oldindan joy band
qilish.

- Boshga ijara dasturlaridan fargli jihati bizning dasturdagi
xonadonlarni kunlik ham ijaraga olish mumkin.

Xulosa. Respublikamizda turizmni rivojlantirish borasida olib borilayotgan
islohotlar va bu borada bajarilayotgan ishlar samarasi, buning ogibatida vatanimiz
bo‘ylab tashqi va ichki turizmni jadal suratda rivojlanishi asosida iqtidodiy o‘sish
ko‘rsatkichlar kuzatilmoqda. Davlatizmiz rahbari Sh.Mirziyoyev yurtimizda
turizmni rivojlantirish va boshga davlatlar bilan xamkorlikni kuchaytirish, davlat
boshqgaruvi turizmni samarali tashkil etish borasida gator chora-tadbirlarni ishlab
chigish bo‘yicha mutasaddi tashkilot rahbarlariga vazifalar va topshiriglar berib
bormogqdalar. Shu nuqtai nazardan biz ham o‘z loyihamiz, ya’ni Easy Rent ilovasi
taklif etmoqgdamiz. Ichki va tashqi sayyohlar va fuqalolar (ijarada turuvchi
talabalar, davlat ishchilari xizmat safariga chiquvchilar, dam olish uchun bir guruh
sayyohlar, bemorlarni boshga manzilga olib boruvchilar va h.k.) uchun biz taklif
etayotgan ilova wularni vatanimiz bo‘ylab sayohat qilishlarida uchraydigan
jiddiygina muammolarni bartaraf etishlari mumkin. Biz taklif etayotgan loyiha
kelajakda Vatanimizning riviji va insonlarning mushkullarini yengish yo‘lida o‘z
samarasini beradi deb hisoblaymiz.

FOYDALANILGAN ADABIYOTLAR.
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AHHOTaumMsi. B 1aHHOW cTaThe pPacCMOTPEHBI POJb WH(POPMAIIMOHHBIX
TEXHOJIOTUA B TMPOJBUKECHUU TYPUCTCKOTO TMPOAYKTA, PACIPOCTPAHEHUH U
NpOJaXKax TYpOB, BIMSHUE HA MEHEIKMEHT M aBTOMAaTH3ALUI0 TYPUCTUUYECKHUX
NpeanpusTAd, oOecreunBarone OBICTPOE M TOYHOE IIJIAHUPOBAHUE TYPOB,
CTUMYJIMPOBAaHUE PA3BUTHUA MEXKAYHAPOJAHOTO TypuU3Ma C HCIOJIb30BAHUEM
NHTEpHET-TEXHOJIOTUH, BAXXHOCTh JJIEKTPOHHOW KOMMEPLIMH, MO3BOJIIOLICH
MPEANPUHUMATENISIM ~HAXOJUTh HOBBIE PBIHKA COBITA, aBTOMATHU3AIMIO U
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CepTU(PUKANNIO TYPOB C TMOMOIIBIO WH(MOOPMAIMOHHBIX TEXHOJIOTHH, pa3BUTHE
TYPUCTUYECKUX HUH(POPMAIMOHHBIX ILEHTPOB JJii (DOPMUPOBAHHS TO3UTUBHOTO
HMHUIKa PCTHUOHOB. B CTaTbC IMOAYCPKHUBACTCA, UYTO I/IH(bOpMaIlI/IOHHBIG
TEXHOJIOI'NHU HUrparoT KIIFOYCBYIO POJb B YIIPaBJICHUHU TYPUCTCKUMH
OpraHu3anuiamMu, oOecrieunBas ABTOMATHU3alIUI0 ITPOLCCCOB, YIYUIICHHUC KAa4CCTBA
0o0CITy’)KUBaHUS, paCHIUpPEHUE KIMEHTCKOM 0a3bl W  MHOXECTBO JIPYyTrUX
IIPEUMYIIECTB.

KiarwuyeBbie ciaoBa. TypusM, HWHTEPHET-TEXHOJIOTUH, KOMIIBIOTEPHBIC
TCXHOJIOTHH, aBTOMAaTHU3alusi, MOOWJILHEIE IMPHIIOKCHUA, PCBOJIIOLINS.

Annotation. The article is devoted to the study of the influence of
information technology on the development of the tourism industry. The article
discusses the role of information technology in promoting the tourism product,
distribution and sales of tours, the impact on the management and automation of
tourism enterprises, ensuring fast and accurate planning of tours, stimulating the
development of international tourism using Internet technologies and Internet
communities, the importance of e-commerce, allowing entrepreneurs find new
sales markets, automation and certification of tours using information technology,
development of tourism information centers to create a positive image of the
regions. The article emphasizes that information technology plays a key role in the
management of tourism enterprises, providing automation of business processes,
improving the quality of service, expanding the customer base and many other
advantages.

Keywords. HudopMalmoHHbIE TEXHOJOTHM MPOU3BEIN pPEBOJIIONUIO B
WHIYCTPUU TypU3Ma, ChIrpaB (yHAAMEHTAIbHYIO M IMPEeOoOpas3yrollyl0 poJib B
pa3IMYHBIX aclekTax Typusma. BinsHue HHPOPMALMOHHBIX TEXHOJOTUN
OXBaThIBAET NOMUCK HH(pOpMAaIMK, OpPOHHPOBAHUE, MAPKETHHI, OOCITYy>KHBAaHHE
KJIMEHTOB, YIIPABJIECHUE PECYPCAMU U MPOLIECCHI ITPUHSITHUS PELICHUN.

NudopmarnmonHpie TEXHOJOTMM TPOYHO BOUUIM B cdepy TypusMma,
nmpeodpa3uB ee CcrnocoObl (YHKIIMOHUPOBAHHUS, OOIICHUS M B3aUMOJICUCTBUS
MCKIY YIaCTHUKAMH OTPaCIn. COBpeMeHHble TYPUCTHYCCKUC KOMIIAHUHW aKTHUBHO
HCHOJIB3YIOT  pasnuyHble W T-uHCTpyMEHTBHI  JUIsI  yiydlIeHUMs  KadecTBa
oOCIy’>KMBaHUS, ONTUMU3AIMU TIPOIECCOB M YAOBJIECTBOPEHHUS MOTPEeOHOCTEM
COBPCMCHHOI'O ITYyTCHICCTBCHHHUKA.

TeKyH_[I/Ie TCHACHIINN MMOAYCPKUBAIOT 3HAYUTCIBbHOC BIINAHUC
MH()OPMAIIMOHHBIX TEXHOJIOTUH HAa MHAYCTPHUIO Typu3Ma. YIIYUIIEHHBIH AOCTYN K
I/IH(I)OpMaI_II/II/I, aBTOMAaTu3anu:A MnmpouccCcoB, YIYUIICHHUC O6CJ’Iy>KI/IBaHI/I$I KIIMCHTOB U
Jy4dHIee ymnpaBJICHHUC ABJIAIOTCA KIHOYCBLIMHU JOCTHIKCHHUAMU, CHOCO6CTBYIOHII/IMI/I
KOHKYPEHTOCIIOCOOHOCTH U yCHeXy B COBPEMEHHOM TypHU3ME.

WHTepHET cTan HEOThEMJIEMOM YacThlO IMJIAHUPOBAHUS W OPOHUPOBAHUS
nytemecTBuil. CallThl ¥ TNPUIIOKEHUS I OHJIAWH-OPOHHPOBAHUS TOCTHHHUIIL,
aBUaOMUJIETOB, apeH bl aBTOMOOMJICH u AKCKypCHil npeiaraloT
MyTEeMIECTBEHHUKAM IIHPOKHUI BHIOOP M yIOOCTBO B HMCHOJIb30BaHUM. biaromaps
9TOMY, NYTCHICCTBCHHHKH MOTI'YT JICTKO CPAaBHHBATH ICHBLI, YHUTATb OT3BIBbI H
BBI6I/IpaTI> HaH60nee MOAXOAAIINC BaAPHUAHTHI AJIA CBOCTO ITyTCIICCTBUA.
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CoBpeMeHHbIE KOMITBIOTEPHBIE TEXHOJOTUN OKA3bIBAIOT TITYOOKOE BIMSHUE
Ha TMPOJIB)KEHHE TYPUCTUYECKUX MPOIYKTOB MOCPEACTBOM PACIPOCTPAHECHUS U
npogax. COop, xpaHeHue, oOpaboTka W Tepelraya akTyalbHOW HHGOpMALMU
KU3HEHHO  B&XHBI I (QYHKIUMOHUPOBAHUS  BBICOKO  JTUHAMUYHOTO
TYpPUCTUYECKOTO  CEKTOpa.  AKTHUBHO  HUCIIOJB3YIOTCS  HMHTETPUPOBAHHBIC
KOMMYHUKAIIMOHHBIE CETHU, MYJIbTUMEIUNUHBIE CHUCTEMbl U WHGOPMAIIMOHHbBIE
CUCTEMBbI YIpPaBJICHUS, KaX/as U3 KOTOPBIX MMEET pPa3Hyl0 CTEIEHb BIUSHUS Ha
pa3BUTHE TypHU3Ma.

MoOunpHbIE TPUIOKEHHS CTald HE3aMEHUMBIM HMHCTPYMEHTOM IS
MyTeeCTBeHHUKOB. OHHM  TPENOCTaBISAIOT JOCTyn K  WHAOpPMAIMU O
JOCTOIIPUMEYATEBHOCTSX, pecropaHax, MECTHBIX  MEpPOIPHUATHUAX U
OOILIECTBEHHOM TpPAHCIOPTE, a TaKXKe MpeiaraloT NEePCOHATU3UPOBAHHBIE
pEeKOMEHJalMi U COBETHI. brarojmaps TakuM TPUIOKEHHSIM, MyTEIIECTBEHHUKU
MOTYT JIETKO OPUEHTUPOBATHCA B HE3HAKOMOM TOPOJI€ U MOJIyYaTh aKTyalbHYIO
MH(}OpMAIUIO B pEKUME PEATBHOTO BPEMEHHU.

NuTepHeT W MyJlbTUMEAUITHBIE TEXHOJOTHU WIPAIOT BAXKHYIO pOJb B
JESATEIbHOCTH TYPUCTHUECKUX (GUPM, 00JIeTyas UCTOIb30BaHUE MYIbTUMEIUNHBIX
OHJIAWH-TEXHOJIOTUM, TaKUX KaK CIPABOYHUKUA M KaTalorun. MyJIbTUMETUHHBIC
TEXHOJIOTUU TPEIOCTABIISIOT UHTEPAKTUBHBIE BOZMOMXKHOCTH JIJIsl pabOThI C BHUJIEO,
aHUMaIMeld, TEKCTOM M 3BYKOM, [OBbIIIAA JOCTYIIHOCTb TYPUCTHYECKOMN
uHpopManuu © T1oOMoOrass ObICTpO BBIOpaTh MOAXOASIINE TYPUCTHUYECKUE
MIPOJYKTHI.

TexHoJIoruu BUPTYabHON peaibHOCTU MPEIOCTABIISIIOT My TEIECTBEHHUKAM
BO3MOXXHOCTh HCCIIEJIOBaTh MECTa Ha3HAYCHUsI JO Hayaja IyTelIeCTBUSI.
BupTtyanbHbie Typbl U HWHTEPAKTUBHBIE KapThl MO3BOJISIOT MYTEIIECTBEHHUKAM
MOTPY3UTHCSA B atMochepy  mectra U 03HAKOMUTHCA c ero
JOCTONIPUMEYATENIbHOCTAMUA M KYJIbTypoll. BupTtyanbHas peanbHOCTh A00aBIsET
WHTEPAKTUBHBIC BJIEMEHThl K PEAJIbHOMY MHUPY, oOoraimias OmbIT MyTEeIIeCTBUS
HOBBIMH BO3MOHOCTSIMH 1 BIICYATICHUSIMH.

NudopmarmonHpie  TEXHOJIOTUM  CTUMYJIHPYIOT  POCT  pBIHKAa B
TYPUCTUYECKOM CEKTOpE, CIIOCOOCTBYS PAa3BUTHUIO AJIEKTPOHHON TOPTOBIIH, BIIHSS
Ha PBIHKH TPyJla U CIOCOOCTBYs mporpeccy B cdepe yciyr. Bueapenue cucrem
OpOHUPOBAHUS U APYTHX TEXHOJIOTUYECKUX MHHOBAIMMA TTPOU3BEIIO PEBOJIOIHIO B
TPAHCIIOPTHOM CEKTOpE, YIYUIIUB KAa4eCTBO KaK IPy30BbIX, TaK M MaCCAXKUPCKUX
TPAHCTIOPTHBIX YCIYT.

COop ¥ aHaIM3 JAHHBIX CTaJl BaXKHBIM MHCTPYMEHTOM JJII TYPUCTHUUECKUX
KOMMaHuW. bonbiue MaHHbIe MO3BOJISIOT MOHITH MPEANOYTEHUS U MOTPEOHOCTH
MyTEIIECTBEHHUKOB, MPEACKa3aTh CIPOC U ONTHUMHU3UPOBATH MPEIIOKEHUE. DTO
TaKXe MOMOTAaeT KOMIIAHUSIM CO37aBaTh MEPCOHAIU3UPOBAHHBIE MPEIJIOKEHUS U
yIy4liath OOCTY)KHMBAHHE, YTO CIHOCOOCTBYET Y/OBIETBOPCHHUIO KIHUEHTOB U
MOBBIIEHUIO JIOSJIBHOCTH.

NudopmarimonHpie  TEXHOJOTMM TaKKe€ WrpalOT BaXHYI pPOJb B
MPOABHKEHUH 3KOJIOTMYECKOW YCTOWMYMBOCTA U COLMAIBHOM OTBETCTBEHHOCTH B
Typusme. OHM TIOMOTAlOT CHU3UTH HMCIOJb30BaHUE OyMaKHOW JTOKYMEHTAIIUH,
ONTHUMH3UPOBATH MApPIIPYTHl U PECYPCHI, a Taj M
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MPHUHIIAIIAX YCTOMYMBOTO TYypU3Ma CpEId IYTEHICCTBCHHHKOB M MECTHBIX
COOOIIIECTB.

B 3akmioueHMe MOXKHO CKa3aTh, 4YTO HWHTErpanus HWH()OPMAIMOHHBIX
TEXHOJIOTHIA B cdepy Typu3Ma H3MEHHJA TO, KaK TypOpraHMU3aluH padoTaloT,
B3aMMOJCHCTBYIOT C KJIMEHTAaMH U KOHKYPUPYIOT Ha MHPOBOM pBIHKE.
HenpepsiBHOE pa3BUTHE TEXHOJIOTHA MPOW3BEICT PEBOIIONHIO B chepe Typusma,
MOTYCPKHYB PEIIAIONIYI0 POJIh WHGOPMAIMOHHBIX TEXHOJOTHI B (hopMHpOBAHUH
Oynymero otpaciu.  WMHpopmanmoHHbIE TEXHOJOTHM TIpeodpasuinn  chepy
Typu3Ma, Jienas ee 6osee JDOCTYIHOM, yAoOHOW U MHHOBAMOHHON. OHU UTpaioT
KIIOYEBYI0 POJb B YIYYIICHHH KadecTBa OOCITYy)XKHBAHHS, ONTHMH3AINN
MIPOIIECCOB M CO3JaHMH HE3a0BIBAEMBIX BIICUATIICHUH JUISI IyTEIICCTBEHHUKOB. B
OyaymieM, C pa3BUTHEM TEXHOJOTHH, OHU OyIyT NpPOJODKATh (OPMHpPOBATH
0Tpaciib, OTKPHIBAsk HOBBIE BO3MOKHOCTH W BBI30OBBI JJII TYPUCTHYECKOTO OM3HECA.

CnHCcoK MCMOIb30BAHHOI JTUTEPATYPHI:

1. EpmetoB, A. A. «Y3BEKHMCTOH PECIIYBJIMKACUJA TYPU3M
COXACHMHM PUBOXIAHTHUPUII BOPACUIATUM UCIIOXOTIIAP.»
XALQARO KONFERENSIYA VA JURNALLARNI SIFATLI INDEXLASH
XIZMATI 1.1 (2024): 137-140.

2. Slkmumenko, M. B., et al. «Opranuzanus HHKIIO3UBHOTO TypHU3Ma
(opranuzanys TypusMa JJis JUIl ¢ 0COObIMU MOTpeOHOCTIMU).» (2024): 238-238.

3. AcranakynoB, Omum TamremupoBuu. «TYPU3M 4.0: TYPU3IM
NMHAYCTPUSICUIA PAKAMJIN TEXHOJIOT' MUAJIAPHA
PUBOXJIAHTUPUIIIHUHIT 3AMOHABUM TEHJAEHIUSIJIAPW.» Science
and innovation 3.Special Issue 28 (2024): 662-667.

4. OrenoB, Hapuman TypaemmyparoBuu. «KAPAKAJIIIAKCTAH
PECIIYBJIUKACBHI TYPU3M TAPAVBIHBIH XO3UPI'M PAYAXIIAHBIY
BAFJIAPBI, IIET EJIUIEP MEHEH BUPTE WMCJECUYW.» Konferensiyalar|
Conferences. Vol. 1. No. 11. 2024.

5. https://7universum.com/ru/tech/archive/item/15783

6.https://studbooks.net/681301/turizm/vliyanie_informationnyh_tehnologiy
razvitie turizma

7. https://tourlib.net/statti tourism/teodorovich2.htm

AKTYAJIBHBIE BOITPOCBHI BHEIPEHUA NTH®OPMAILIMOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJIOT'U B PA3BBUTHUE TYPU3MA.

Camuesn [Hoxpyx PaxpuaauH yrjiu.

JHoxTopanT kadenpsl «KopnopatuBHoe ynpaBieHne»
TamkeHTCKOro rocy1apCTBEHHOIO TPAHCIIOPTHOTO YHUBEPCHUTETA.
lassie2323@gmail.com

Knwuesvie  cnosa:Unpopmayuonno-KoMMyHUKAYUOHHbIE — MEXHOI02UU,
mypusm, Y3bexucmaw, yugposuzayus, UHHOBAYUU, MYPUCTIUYECKAST UHOYCMPUS,
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JJIEKNMPOHHOe npasumeilbCmeo, MOOUNIbHbLE NPpUIOINCEHUA, 0H]ZClL7H-5p0Hup0661Hu€,
8UpmMyaibHble Mmypbl.

Aunomauuﬂ: B cmamve paccmampuearomcst AdKkmydajlbHble 60NnpPoCsHl
BHeOpeHUsL UHPOPMAYUOHHO-KOMMYHUKAYUOHHbIX mexHonoeul (UKT) 6 pazsumue
MYypUCMUYECKOU  UHOYCMpuUU, C 0COObIM  aKyewmom Ha  Y3b6exkucman.
AHaJlus’upyiomc;Z CO6peMEHHbLE meﬂdelmuu UCNnoJlb306aHUA HKT, ux e6JusdAHue Ha
mypucmuyeckue yciyeu U onvim  nompebumeneu. Paccmampusaromcs
KOHKpEmMHblE npumepsvbl YCneuwlHsvlx urHuyuamue u npoexkmnos 6 obacmu
L;ud)poeumuuu mypusma e Y36ekucmaHe, a makKoice 6blA6NAIOMCA OCHOBHblE
8b1306bl U nepcnekmuevl 8 amoi chepe. Ocoboe sHUMaHUE YOeleHO MOOUTbHBIM
NPUTIOHCEHUSIM, OHIAUH-NAAMPOPMAM 051 OPOHUPOBAHUSL, DTIEKMPOHHBIM BU306bIM
cucmemam U eUpmyailbHsviM nmypdam. B 3axnouenuu npeécmaeﬂeﬂbz 86160061 U
pexomenoayuu 0 oanvHelweeo pazsumusi UKT 6 mypucmuyeckoi unoycmpuu
V36exucmanua.

Annotatsiya: Magolada O'zbekistonga alohida e'tibor garatgan holda turizm
industriyasini rivojlantirishga axborot-kommunikatsiya texnologiyalarini (AKT)
joriy etishning dolzarb masalalari ko'rib chigiladi. AKTdan foydalanishning
hozirgi tendentsiyalari, ularning sayyohlik xizmatlari va iste'molchilar tajribasiga
ta'siri  tahlil qgilinadi. O'zbekistonda turizmni ragamlashtirish  sohasidagi
muvaffagiyatli tashabbus va loyihalarning anig misollari ko'rib chigiladi,
shuningdek, ushbu sohadagi asosiy muammolar va istigbollar aniglanadi. Mobil
ilovalar, onlayn bron qilish platformalari, elektron vazn tizimlari va virtual
sayohatlarga alohida e'tibor garatilgan. Xulosa O'zbekiston turizm industriyasida
AKTni yanada rivojlantirish bo'yicha xulosalar va tavsiyalar beradi.

Annotation: The article deals with topical issues of the introduction of
information and communication technologies (ICT) in the development of the
tourism industry, with a special focus on Uzbekistan. The article analyzes current
trends in the use of ICT, their impact on travel services and consumer experience.
Specific examples of successful initiatives and projects in the field of tourism
digitalization in Uzbekistan are considered, as well as the main challenges and
prospects in this area are identified. Special attention is paid to mobile
applications, online booking platforms, electronic weighing systems and virtual
tours. In conclusion, the conclusions and recommendations for the further
development of ICT in the tourism industry of Uzbekistan are presented.

NudopmanmonHo-koMMyHuKamonusle  TexHosorun  (MKT)  wurpator
KIIFOYEBYIO POJb B PAa3BUTHM COBPEMEHHOW TYpUCTHYECKOW HHAycTpuu. OHU
CIIOCOOCTBYIOT MOBBITIICHUIO d()PEKTUBHOCTH YIPABICHUS, YIYyUIICHUIO Ka4eCTBa
O6CJIy>I(I/IBaHI/I$I KIIMCHTOB U CO3JaHUKO HOBBIX BO3MOYKHOCTEH A1 IMIPOABUIKCHUA
TYpUCTHYECKUX MPOAyKTOB. B Y30ekucrane, 00raroMm KyJibTypHO-UCTOPUUYECKUM
HACJEIUEM M MPUPOAHBIMM JIOCTONpPUMEYATEeIbHOCTAMU, BHeApeHne KT moxer
SHAYUTCJIIBHO YCWJIIUTb KOHKYPCHTHBLIC IIPCHUMYIICCTBA U IIPHUBJICYDb 60nbmee
KOJIMYECTBO TYPUCTOB.
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CoBpeMeHnHble TeHaeHIIUN ucnoab3oBanus UKT B Typuszme

CoBpemennblie TeHaeHmu B obnactu UKT oxBaThIBaloT MIMPOKUNA CHEKTP
TEXHOJIOTUN U priiokeHU. Cpei HUX MOKHO BbIJICIUTH:

1. MoOuabHBbIE  TPUJIOKEHHsI:  TIOMOTAlOT  TypHCTaM  IOJIyYaTh
UHPOPMAITUIO O JOCTONPUMEYATEILHOCTIX, OPOHHPOBATH OTEIH W OWIETHI, a
TaK)Ke HAXOJUTh PECTOPAHbI U Mara3uHbl.

2. OnnaitH-naaTgopMsbl 18 OPOHMPOBAHUS: TTO3BOJISIIOT TYPUCTAM JIETKO
1 OBICTPO OPOHHUPOBATH OTEIH, OMJICTHI HA TPAHCIIOPT U AKCKYPCHH.

3. DJIeKTPOHHbIEe BU30Bble CHCTEMbI: YIIPOIIAIOT MPOIECC MOTYyUYSHUS BU3,
COKpaIasi BpeMsi O)KUJaHus U KOJTHMIEeCTBO HEOOXOMMBIX TOKYMEHTOB.

4. BupryajabHble Typbl: JalOT BO3MOYKHOCTh IIOCETHTh TYPUCTHUYECKUE
OOBEKTHI BUPTYaJbHO, YTO OCOOCHHO AaKTyaJdbHO B YCIOBHUSIX OTpaHMYECHUN Ha
ITOE3/IKH.

IIpuMepsI yCneIHbIX HHUIHATHB B Y30eKHCTaHe
V36ekuctan aktuBHO BHenpsier UKT B paznuunbie cdepbl, BKIIOUas
Typu3M. PaccMOTpHUM HECKOJIBKO KITFOUEBBIX IIPOECKTOB:

1. E-Visa: B 2018 roxgy Y30eKkucTaH BBell JJIEKTPOHHYIO BU30BYIO CHCTEMY,
KOTOpasi 3HAYWTENIBHO YNPOCTHWJIA TPOLECC IOJYyYECHUS BU3 11 MHOCTPAHHBIX
TypuctoB. CHcreMa NO3BOJSET IOJYYUTh BU3Y OHJIAKH, 3aIIOJHUB IPOCTYIO
aHKEeTy U OILIaTHB cOOp.

2. Typucrtuyeckue MOOMJIbHBIE NPUJIOKeHHA: Pa3paboTaHbl IPUIIOKEHUS,
IpeNoCTaBIAIE  MHPOPMALMI0O O  KYJIbTYpPHBIX M HCTOPHUYECKHUX
JOCTOIIPUMEYATENIBHOCTAX, a TAKKE O TYPUCTUUYECKUX yciyrax. OJHUM W3 TakuX
npwioxenuit apisgercs «Visit Uzbekistan», koTopoe npeayiaracT HHTEPAKTUBHbBIE
KapThl, TUIbI U COBETHI JUUISl Iy TEIIECTBEHHUKOB.

3. Onaaiin-naargopmsbl I OpOHMpPOBAHUS: MectHble u
MEXIyHAapoaAHble OHJIaWH-TaTdopmbl, Takue kak Booking.com u Expedia,
AKTUBHO MCIOJIB3YIOTCSI TYPUCTAMU AJIs OpPOHUPOBAHUS OTENEH U JPYrUX YCIyr B
V30ekuctane. MecTHple  mIaT@oOpMbl  TaKXKe  pa3BHBAIOTCA,  Ipejiaras
JOTOJTHUTENbHBIE BO3MOXKHOCTU Il OPOHUPOBAHUS SKCKYPCHM M TPAHCHOPTHBIX
YCIIYT.

Broi3oBbl U nepcnekTuBbl BHeApeHusa UKT B rypuszme Y30ekucrana

Hecmorpss Ha 3HauutenbHbli mnporpecc, BHeapenue HWKT B Typusme
V30ekucTaHa CTaJIKUBAETCS C PSIZIOM BBI30BOB:

1. UudpacTpyKTypHbBIE npoodJieMblI: Henocratounoe IIOKPBITHE
MHTEPHETOM B OTAAQJCHHBIX pallOHax W MPOOJIEMbl C KAa4eCTBOM CBSA3UM MOTYT
orpannunBaTth ucrnoiab3oBanue NKT.

2. Huzknii ypoBeHb umudpoBoii rpamoTrHocTu: YacTe HacelneHUs u
TYPUCTHYECKUX ONEPAaTOpPOB HE oOOJagaeT IOCTATOYHBIMH HAaBBIKAMHU IS
3¢ ()EKTUBHOTO UCITOJIH30BAHUS COBPEMEHHBIX TEXHOJIOTHUH.

“Yangi O‘zbekistonda milliy turizm istigbollari”
mavzusidagi respublika ilmiy-amaliy konferensiyasi

12.06.2024 yil ] 361




5. SHO‘BA TURIZMNI RIVOJLANTIRISHDA AXBOROT KOMMUNIKATSIYA

TEXNOLOGIYALARINI TADBIQ QILISHNING DOLZARB MASALALARI”

3. HeoOxoauMocTh HMHTErpalMy  Pa3jMYHBIX CHCTeM: Tpedyercs
UHTETpalys Ppa3jIu4HbIX IUIATPOpM M CHUCTEM Uil oOecredeHHs OeCHIOBHOIO
II0JI30BaTEIILCKOTO OIIBITA.

Jns mpeosionieHusT 3TUX BBI3OBOB HEO0OXOJMMa KOMIUICKCHAsl CTpaTerus,
BKJIFOUAIOIIAs pa3BUTUE HWHPPACTPYKTYPhI, TIOBBIIIIEHUE YpPOBHSA MUGPOBOI
IPaAaMOTHOCTH M TOJIJICPKKY HHHOBAITMOHHBIX IMPOEKTOB.

Tabnuuya

Cpasnenue knrouesvix HKT-npoekmoe ¢ mypusme Y3oekucmana

IIpoex IIpuMmeuan
Onucanue Bausinue Ha Typu3M
T usi
Ynpouienue
DJIEKTPOHH POt
. MOJTy4eHUS BU3, BBengena B
E-Visa |as BHU30Bas
MIPUBJICUYCHHE oompiero|2018 roxy
cucTema
Yqucia TYPUCTOB
Visit MoOuibHO Nudopmarnus 0 ITonnepxka
Uzbekistan |€ ~ TPH/IOKEHHE|MOCTONPUMEYATENHOCTAX,  |Ha HECKOJIbKUX
TSI TYPUCTOB WHTEPAKTHUBHBIC KaPTHI SI3BIKAX
Onnaiin-
Yo6¢cTtBO  OpOoHHUpOBaAHUS, .
. matgpopma IS MexayHapoaHbII
Booking.com IIUPOKHE BO3MOYKHOCTH
OpOHUPOBaHUS CepBUC
o BBIOOpA
oTelen
Ownuaiin-
Expedia miatrpopma uist| KommiekcHble ycnyrd 1ol MexxayHapoJHbIi
OpoHUpPOBaHMS | OPOHUPOBAHUIO CepBUC
Iy TEIECTBUM
JlokanbHbIE
MeCTHELE OHJIANH- [Tonnepxka MecTHoro| Pa3zButue
AT OpMbI maTGopMbl  JuIs|Ou3Heca,  yAoOCTBO IS IOKaJIbHOM
P OpOHHUPOBaHHS  |TYpPHUCTOB SKOHOMUKH
yCIIyT

Buenpenue HMHPOPMALMOHHO-KOMMYHUKALIMOHHBIX TEXHOJOTUH HIpaeT
KJIIOYEBYIO pOJIb B Ppa3BUTUM TYPUCTUUYECKOHM MHAYCTPUM Y30EKHCTaHa.
CoBpeMEeHHbIE TEXHOJOTHUU TO3BOJIAIOT YIYUYIIUTh KadeCcTBO OOCTY>KUBAHMS
TYpPUCTOB, YIPOCTUTH MpOILECChl OPOHMPOBAHUA M TMOJYYEHUS BHU3, a TaKKe
IIPEAOCTAaBUTh HOBBIE BO3MOXKHOCTH Ul BUPTYaJbHBIX IyTelecTBUd. Hecmortps
Ha CYUIECTBYIOIIME BbI30BBI, TaKME KaK UH(PACTPYKTypHBIE MPOOIEMbI 1 HU3KUH
ypoBeHb LM(POBOM TI'PaMOTHOCTH, Y30E€KHUCTaH YCHEIIHO JABIXKETCS B
HarnpaBieHuu nudpoBu3anuu Typusma. st ganpHeWero ycrnexa HEOOX0IUMO
MPOJIOJDKATh  pa3BUTHE HWHQPPACTPYKTYPHI,
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I'paMOTHOCTHU HACCJICHUSA W ITOJACPIKKY MHHOBAIIMOHHBIX ITPOCKTOB. ITO MO3BOJIUT
HE TOJBKO MPHUBJIEYL OOJBIIE TYPUCTOB, HO U YJIYYIIUTh OOIIMN TYpPUCTHUYECKHUI
OIIBIT, YTO B CBOIO OYCPCIb 6y,Z[€T CIOCOOCTBOBATH YCTOﬁqHBOMy Pa3BUTHUIO
O9KOHOMMKH CTpPAHBI.

Takum o0pa3om, BHeapenne WKT B TypuCTHYECKYyIO HHIYCTPUIO
V30ekucrana OTKPBIBACT IMHUPOKHUC IICPCIICKTHUBLI JISA PA3BUTHA, IPCAOCTABILAA
HOBBIC BO3MOXHOCTH MOJIA IIPHUBJICHCHHUA TYPHUCTOB M VYIYUIICHHUA KadCCTBa
MMpCaOCTABIISICMBIX YCIIYT.
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THE ROLE OF INFORMATION COMMUNICATIONS IN THE
DEVELOPMENT OF TOURISM

Shodiyeva Guzal Bakhtiyorovna

Shahrisabz State Pedagogical Institute

Teacher of the Chair of Foreign Language Practice
E-mail: gozalshodiyevaO@gmail.com

Abstract: This article explores the pivotal role of Information and
Communication Technologies in the development and growth of the tourism
industry. It highlights how Information and Communication Technologies has
revolutionized marketing, customer service, and operational efficiency within the
tourism sector. The integration of digital tools and platforms has enhanced the
accessibility and appeal of tourism services, leading to increased global reach and
customer satisfaction. The article also discusses the future prospects of Information
and Communication Technologies in tourism and the potential challenges that need
to be addressed.

Keywords: Tourism, Information and Communication Technologies, digital
marketing, customer service, operational efficiency, global reach, digital platforms.

AHHOTauMs: B  JaHHOW CTaTbe HCCIEAYETCA  KIKYEBas  poOJib
MHOOPMAITMOHHBIX U KOMMYHUKAIIMOHHBIX TEXHOJOTUH B Pa3BUTHH U POCTE
TYPUCTUYECKON WHAYCTpUU. B HeM noquepKiiBaciismmida hopma S
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KOMMYHHKAIIMOHHBIC TCXHOJIOTMHW TIPOU3BCIM PCBOJIIOINUIO B MAPKCTUHIC,
00CITy’KUBaHUU KJIMEHTOB U OINEPaAMOHHON A(HPEKTUBHOCTH B TYPUCTHUYECKOM
cektope. MHrerpanus mUGPOBBIX HMHCTPYMEHTOB U IIaTGOpM IOBBICHIA
AJOCTYIIHOCTb H IIPHUBJICKATCIBHOCTL TYPHUCTHUCCKHUX YCIYyI, 4YTO IIPHUBCIO K
PaCcIInpCHUIO rio0ajJbHOrO0 OxXBaTa M YOOBJICTBOPCHHOCTHU KIIMCHTOB. B cratne
Takke  OOCyXJaroTcs  Oyayliue  TEepCleKTUBbl  WHMOPMAIIMOHHBIX U
KOMMYHHKAIIUOHHBIX TEXHOJIOTUH B TYypusMCc MW IIOTCHIHHUAJIBHBIC HpO6JICMI>I,
KOTOpBIE HEOOXOIUMO PEIIUTb.

KitoueBble cioBa: TypusMm, HH(POPMAIIMOHHBIE ¥ KOMMYHHKAI[MOHHBIC
TEXHOJIOTHH, IHM(PPOBONH MAPKETHHT, OOCITYy)KMBaHUE KIMEHTOB, OTEPAIIMOHHAS
3¢ (HEeKTUBHOCTS, II100abHBIN 0XBaT, U(POBbIE TIATHOPMBI.

Annotatsiya: Ushbu magola turizm sanoatining rivojlanishi va o‘sishida
axborot-kommunikatsiya texnologiyalarining hal giluvchi rolini o‘rganadi. Unda
Axborot-kommunikatsiya texnologiyalari turizm sohasida marketing, mijozlarga
xizmat ko‘rsatish va operatsion samaradorlikni qganday inqilob qilgani
ta’kidlangan. Raqgamli vositalar va platformalarning integratsiyasi sayyohlik
xizmatlaridan foydalanish imkoniyati va jozibadorligini oshirdi, bu esa global
gamrov va mijozlarning qonigishini oshirishga olib keldi. Maqgolada, shuningdek,
turizmda axborot-kommunikatsiya texnologiyalarining kelajakdagi istigbollari va
hal qilinishi kerak bo‘lgan muammolar haqida so‘z boradi.

Kalit so'zlar: Turizm, Axborot va kommunikatsiya texnologiyalari, ragamli
marketing, mijozlarga xizmat ko'rsatish, operatsion samaradorlik, global kirish,
ragamli platformalar.

Introduction. The tourism industry is a dynamic and vital part of the global
economy, contributing significantly to and employment in many countries. In
recent decades, the advent of Information and Communication Technologies has
dramatically transformed the way tourism businesses operate and interact with
their customers. From marketing and customer service to operational management,
Information and Communication Technologies plays a crucial role in enhancing
the efficiency, reach, and quality of tourism services.

Marketing and Promotion. Information and Communication Technologies
has revolutionized the marketing and promotion strategies of tourism businesses.
The use of websites, social media, and mobile applications allows for targeted and
personalized marketing campaigns that reach a global audience. Digital marketing
tools such as search engine optimization, pay-per-click advertising, and content
marketing enable tourism businesses to attract and engage potential customers
more effectively. Social media platforms like Facebook, Instagram, and Twitter are
also used to share visual content, promotions, and customer reviews, further
enhancing brand visibility and reputation. For example: Social Media Campaigns a
case in point is the “Pure New Zealand” campaign by Tourism New Zealand,
which leverages social media platforms to share stunning visuals and stories about
New Zealand’s attractions. This campaign has successfully attracted millions of
tourists to the country, demonstrating the power of social media in tourism
marketing.
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Information and Communication Technologies has greatly improved
customer service in the tourism industry. Online booking systems, chatbots, and
customer relationship management software provide customers with convenient
and efficient ways to plan and book their travel. These tools also enable tourism
businesses to offer personalized services and support, leading to higher customer
satisfaction and loyalty. Example: Online booking systems like Booking.com and
Airbnb have revolutionized the way tourists book accommodations. These
platforms provide real-time availability, customer reviews, and easy payment
options, making the booking process seamless and user-friendly.

The integration of Information and Communication Technologies in tourism
operations has led to significant improvements in efficiency and cost-effectiveness.
Technologies such as cloud computing, big data analytics, and Internet of Things
enable tourism businesses to streamline their operations, optimize resource
allocation, and make data-driven decisions. Example: airlines and hotels use big
data analytics to analyze customer preferences, booking patterns, and market
trends. This information helps them to optimize pricing strategies, manage
inventory, and enhance service delivery.

Information and Communication Technologies has also played a crucial role
in enhancing the overall tourist experience. Virtual reality and augmented reality
technologies provide immersive experiences that allow tourists to explore
destinations before visiting them. Mobile applications offer real-time information
about local attractions, events, and transportation options, making it easier for
tourists to navigate and enjoy their trips. Example: Tourism boards and travel
agencies are increasingly using Virtual reality and augmented reality to provide
virtual tours of destinations, museums, and historical sites. For instance, the British
Museum offers a Virtual reality experience that allows visitors to explore ancient
artifacts from different angles, enhancing their understanding and appreciation of
the exhibits.

Challenges and Future Prospects. While Information and Communication
Technologies has brought numerous benefits to the tourism industry, it also
presents certain challenges. Issues such as data privacy, cybersecurity, and digital
divide need to be addressed to ensure the sustainable growth of Information and
Communication Technologies in tourism. Moreover, the rapid pace of
technological advancements requires continuous adaptation and innovation from
tourism businesses. Despite these challenges, the future prospects of Information
and Communication Technologies in tourism are promising. Emerging
technologies such as artificial intelligence, blockchain, and 5G are expected to
further transform the industry, offering new opportunities for growth and
innovation.

Conclusion. Information and Communication Technologies has become an
indispensable tool in the development and growth of the tourism industry. By
enhancing marketing, customer service, operational efficiency, and tourist
experience, Information and Communication Technologies has significantly
contributed to the global expansion and competitiveness of tourism businesses. As
the industry continues to evolve, embracing angeleveragine the latesttochnglogi
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advancements will be key to sustaining its success and meeting the ever-changing
demands of tourists.
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TURIZMNI RIVOJLANTIRISHDA AXBOROT KOMMUNIKATSIYA
TEXNOLOGIYALARINI TADBIQ QILISHNING AHAMIYATI
Xoligova Zahro
Shahrisabz davlat pedagogika instituti
O‘zbek tili yo‘nalishi 1-bosgich doktoranti ,
Boshlang‘ich ta’lim metodikasi kafedrasi o‘qituvchisi
zakhrokholikova@gmail.com

Annotatsiya:Bu magolada turizmni rivojlantirishda axborot
texnologiyalarining o‘rni va ahamiyati haqida ma’lumotlar berilgan. Maqolada
tavsifiy metoddan foydalanilgan.Magolada axborot kommunikatsiyalari tasnifi va
turizmga ta’siri haqida ham yoritilgan.

Kalit so‘zlar: Axborot kommunikatsiyalar, internet, global tarmoglar,mobil
ilov, dasturiy ta’minot,turistik tizimlar

Axborot texnologiyalarining ustunligi ularning axborotlarni to plash, tahlil
gilish va uzatishda yaratib beradigan katta imkoniyatlari bilan belgilanadi. Bu
texnologiyalar ma’lumotlarni istalgan joyga, u ganday masofada joylashganligidan
gat'iy nazar, tezlik bilan va minimal xarajatlar evaziga yetkazib berish imkonini
beradi. Axborot texnologiyalarining bu imkoniyatlarini insonning intellektual
qobiliyati ro'yobga chiqaradi va undan foydalanishni ta’minlaydi. Yoki boshgacha
qilib aytganda, axborot texnologiyalari inson intellektual qobiliyati imkoniyatlarini
to'ldiradi, uni yanada kuchaytiradi. Axborot texnologiyalarining turizmni
rivojlantirishdagi roli beqgiyos. Chunki turizmda axborotlar tez va uzoq
masofalarga uzatilishi lozim bo‘ladi. Internet-texnologiyalar turizmni innovatsion
asosda rivojlantirish  uchun keng imkoniyatlar vyaratib berdi, Aynan
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internettexnalogiyalar tufayli turistik xizmatlarni iste’molchilarga multimedlyali
reklama qilish bo‘yicha axborotlarni yig‘ish va tagdim etish elektron tizimlarini
qgo llash imkoniyatlari paydo bo’ldi.

Turizmda zamonaviy innovatsion texnologiyalarini go'llash asosida
xizmatlar ishlab chigarish jarayonlarini modernizatsiyalash hali boshlangich
bosqichlarini boshidan kechirmoqda. Lekin kelajakda  turizmda
axborottexnologiyalarining ulkan istigbollari to‘g‘risida hech qanday shubha yo‘q.

O‘zbekistonda turizm jahon bozori talablari bilan rivojlanib bormoqda.
Bugun yurtimizga tashrif buyurmoqchi bo‘lgan sayyoh internet orqali o‘z
sayohatini rejalashtirishi, mehmonxona va aviakompaniyalar onlayn xizmatlaridan
foydalanishi mumkin. Mamlakat hududida smartfonlardagi maxsus mobil ilovalar
orgali taksi chagirtirish, ovgat buyurtma qilish, restoranda joy band qilish yoki
borayotgan manzillari haqida internetdan ma’lumot olish imkoniyati bor. Axborot
texnologiyalari shu tariga sayohat industriyasida taraqgiy etishni davom ettiradi.
Misol tariqasida quyidagi faktlarni sanab o‘tish mumkin: O‘rta Osiyo va
Kavkazorti mamlakatlaridagi yirik va jadal rivojlanayotgan onlayn agentlik
hisoblangan Oriental Express CA O‘zbekiston turistik xizmatlarini targ‘ib qilishda
faollik ko‘rsatayapti, yildan yilga OrexCA.com foydalanuvchilari diyorimiz,
undagi rang-barang urf-odatlar, turistik manzilgohlar hagida shu manbadan
ma’lumot oladi. Qolaversa, O‘zbekistonda turoperatorlar va mehmonxonalar
o‘rtasida internet vositasida axborot almashish servisi — Hotelios joriy gilingan.
Mazkur tizim MDH davlatlari orasida muqobili yo‘q bo‘lgan innovatsion loyiha
hisoblanadi. Sug‘urta polislarini onlayn olish imkoniyatlarining mamlakatimizda
joriy qgilingani ham shular jumlasidandir. Biroq, biz O°‘zbekistonga ko‘proq
sayyohlar tashrif buyurishiga erishish, bizda mavjud madaniy, tarixiy obidalar va
o‘ziga xos tabiatga ega manzilgohlarni ommalashtirish bo‘yicha ko‘p ishlarni
amalga oshirishimiz kerak. Menimcha, xalgimiz tinchligi va sarhadlarimiz
xavfsizligi chora-tadbirlari ko‘rilgan holda, yurtimiz mehmonlari, ularning shaharu
gishloglarimizga kelishi uchun iloji boricha qulayliklar yaratilsa, innovatsiyalar
yordamida ularning harajatlarini tejash masalalari hal qilinsa, O‘zbekistondagi
turistik xizmatlar yanada jozibador bo‘ladi va ko‘proq daromad olib keladi.
So‘nggi yillarda turizm sohasi, jumladan mehmonxona faoliyati yangi axborot-
kommunikatsiya texnologiyalarini tatbiq etilishi ta’sirida sezilarli o‘zgardi. Turli
sohalarda qo‘llaniladigan dasturiy mahsulotlar dunyo bozorida doimiy yangilanib
bormoqda, shuning uchun, turizm va mehmonxona biznesida
axborotkommunikatsiya texnologiyalari innovatsiyalarini to‘g‘ri tanlash va
foydalanish muammosi yanada ko‘proq ahamiyat kasb etadi. Ular biznesni
boshqgarishga imkon beruvchi vosita bo‘lib xizmat qiladi.

Turizm sohasi matnlar, elektron jadvallar va ma’lumotlar omboribilan
ishlash texnologiyasini keng ommalashishidan boshlab, ayrim turistik firma va
mehmonxonalar ishini avtomatlashtirishni ta’minlovchi maxsus dasturiy
mahsulotlardan foydalanishgacha bo‘lgan turli axborot- kommunikatsiya
texnologiyalarini tadqig etilishini talab qiladi. Ushbu magolada zamonaviy
axborotkommunikatsiya texnologiyalari, jumladan CRM tizimidan foydalanlsh
turistik  tashkilotlar daromadi, mehnat
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oshirishning omili ekanligi asoslangan. Turizm sohasida qo‘llaniluvchi turli
axborot-kommunikatsiya texnologiyalari va tizimlar mavjud. Unga ko‘ra turizm
sohasida qo‘llaniluvchi axborotkommunikatsiya texnologiyalari va tizimlari to‘rtta
omil bilan ta’riflanadi: global tizimlar, turistik tizimlar, boshgaruv tizimlari va
yordamchi tizimlar. Global tizimlar (internet tarmog‘i, sputnik tizimi, telefon
tarmog‘i, elektron to‘lovlar tizimi) orqali o‘zaro aloqalar tarmogqlar bo‘yicha
amalga oshiriladi, turistik tizimlar (turizmni boshgarishning avtomatlashtirilgan
tizimlari, bronlashning kompyuter tizimlari) tarmoglardan foydalangan holda
turizm xizmatlarini amalga oshiradi, boshqgaruv tizimlari (mijozlar bilan
munosabatlarni boshqgarish tizimlari, elektron hujjat almashish, elektron biznes
tizimlari) turistik xizmatlarni amalga oshirish jarayonida axborot- kommunikatsiya
tizimlarini bevosita qo‘llagan holda turistik boshqaruvni amalga oshiradi,
yordamchi tizimlar (ofis tizimlari, axborot-huquqiy tizimlar, multimedia tizimlari,
geoaxborot tizimlari) axborotlarni gayta ishlash imkonini beradi. Hozirgi kunda
turistik biznes borgan sari murakkab, turli rejali va dinamik ko‘rinishda
shakllanmoqda. Texnologiyalar, insonlar, axborot, pul, boshgaruv tizimi avvalgiga
qaraganda  jadalroqg o‘zgarmoqda hamda bu bozor va  tashkilot
ragobatbardoshliligini oshishiga olib kelmoqda.

Xulosa sifatida aytishimiz mumkinki, turizm sohasidagi xorijiy hamkorlikni
rivojlantirish bo‘yicha ishlab chigilayotgan rejalar onlayn konferensiyalar,
vebinarlar va xorij mutaxassislari bilan masofaviy ma’ruzalar tashkil etish kabi
axborot texnologiyalari faol murojaat qilingan loyihalarni o‘z ichiga olishiga umid
bildiramiz va bu 0‘z natijasini ko‘rsatadi.

FOYDALANILGAN ADABIYOTLAR RO‘YXATI:
1.Rakhimov Z. O. The importance of the development of the digital
economy in the field of tourism in Uzbekistan //Builders of the future. — 2022. — T.
2.—Ne. 02. — C. 221-227
2. Xusenov M.Z, Ergashev A.A. TURIZMNI RIVOJLANTIRIShDA
AXBOROT KOMMUNIKATSION TEXNOLOGIYaLARDAN FOYDALANISh
«Ipak va ziravorlar». 2018 yil

AKTYAJIbHBIE BOIPOCBI HPUMEHEHWSI THOOPMALIMOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJIOI'MHU B PASBBUTUU TYPU3MA

Bbaxpuraunosa /Innodap 3aiiHUTANHOBHA
Crapmmii npenogaBatens kadenpst LTI

bo06oeBa Carausina AzaMaT KU3u

LTI Crynentka 2 kypca HayanbHOTO 00pasoBaHus

AnHoTanusi: MupopmanroHHO-KOMMYHUKalMOHHBIE TexHojoruu (MKT)
UTPAIOT KJIOYEBYIO POJIb B COBPEMEHHOM pa3BUTHM TypusMa. Wx BiausiHue
MIPOSIBJISIETCS. HA BCEX YPOBHAX: OT IUIAHUPOBAHUS M OPOHUPOBAHUS MOE3IOK /10
MPOJIBMKEHUSI TYPUCTHUUECKUX HANMpABJIECHUNW W YNPABICHUS TYPUCTHUECKUMU
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oOBbekTamu. B 310l cTaThe OyayT pacCMOTPEHBI aKTyalIbHbBIE BOPOCHI, CBA3aHHBIC
¢ npumenenneM HWKT B Typusme, BKIOYas HX IPEUMYLIECTBA, BBI3OBBI M
NEPCIEKTUBBI.

Kurwuessie cioBa: Typusm, UKT, npumenenue KT B Typusme, pa3Butue,
NEPCHEKTUBbBI, HHTEPHET, TYPUCTHI, TYPUCTHUECKUE KOMIAHUU, 3PHEKTUBHBIM.

Pa3zBuTne nHPpOpMaMOHHO-KOMMYHUKAIIMOHHBIX TEXHOJIOTHI KapUHAIBHO
U3MEHWIIO UHAYCTpUIO Typu3Ma. [losiBeHue nuTepHeTa, MOOMIBHBIX MPUIOKEHUN
U COLMAJBHBIX CETeH MPEIOCTaBUIIO TYpUCTaM HOBBIE BO3MOKHOCTH ISl TIOMCKA
uH(pOpMaInK, TUTAHUPOBAHUS TOE3/I0K U 0OMEHa BreuaTieHusIMu. B To ke Bpems,
TYPUCTHYECKHE KOMIIAHUU U OPTaHU3ALMH MMOTYYUIH MOUIHBIE HHCTPYMEHTBI IS
YIPABJIEHUS] CBOMMU OINEpalsIMH U B3aUMOJECHCTBUSA C KIIMEHTAMHU.

[IpenmymecrBa npumenenus KT B Typusme

1. Hoctrynmnocts wuHbpopManuu: HWuTepHeT caenan uHPOpPMAIHMIO O
TYPUCTUYECKUX HAIpPABICHUAX JOCTYMHOM 171 BceX. TypUCTBI MOTYT JIETKO
HaxOJIUTh CBEIEHUS O MECTaX, KOTOPbIE OHHM XOTAT MOCETUTh, YATATh OT3BIBBHI,
cMOTpeTh (pororpaduu u BU1€0. ITO CIOCOOCTBYET O0Jiee OCO3HAHHOMY BBHIOOPY U
yJIydlaeT o01ee Ka4eCTBO TypUCTHUECKOIO OMbITA.

2. Y 106cTBO miuaHupoBaHus U OpoHupoBaHus: OHJaiiH-CEpBUCHI MTO3BOJISIOT
TypucCTaM OpOHUPOBATh aBUAOWJIETHI, OTEIH, SKCKYPCUHM U JIPYTHe YCIyTH 4yepes
MHTEPHET. OTO 3HAYUTEJBHO YIPOLIAET NPOLECC IJIAHUPOBAHUS IOE3IO0K U
SKOHOMUT BpeEMSL.

3. Ilepconanuzamusa ycayr: MKT mo3BOJISIIOT TypUCTHYECKHM KOMITAHUSM
npeajiaraTh NEPCOHAIM3UPOBAHHBIE YCIYTM HAa OCHOBE aHajiu3a [JaHHBIX O
MPEANOYTEHUAX U OBEACHUM KIMEHTOB. JTO YIy4lIaeT KaueCcTBO OOCITyKHMBaHUS
Y TIOBBIIIAET yIOBJIETBOPEHHOCTH KIIMEHTOB.

4. Mapketusr u npojasuxeHue: ColanbHble CETH U HU(PPOBON MapKETHHT
OTKPBUIM HOBBIE BO3MOXHOCTH JIJII IPOJBHXKEHUSI TYPUCTHUECKUX HAMNPABICHUMU.
Komnanuu MOryT UCIoiab30BaTh TAPrETUPOBAHHYIO PEKIIAMY, KOHTEHT-MapKETHHT
u SEO mig npuBiedeHHs HOBBIX KIMEHTOB M YKPEIUIEHHSI CBOEH IO3WLHMHA Ha
PBIHKE.

5. YmpaBnenue u ontumuzanus onepaunii: CoBpemennsie MKT-cucremsl
MOMOTAIOT TYPUCTUYECKUM KOMMAHUSAM D(PGEKTHUBHO YMOPABIATH CBOUMHU
pecypcamu, ONTHMHU3MPOBATh OM3HEC-TIPOLECChl M MOBBILIATH ONEPALUOHHYIO
3 PEKTUBHOCTS.

Brizosel npumenennst UKT B Typusme

Hecmotps Ha MHOroumcieHssle mnpenmymiecrtsa, npumeHenne HWKT B
TypHU3ME COMPSIKEHO C PSAJIOM BbI30BOB.

1. beszomacHocth maHHbIX: C yBeaudeHHEM O00BEMOB 00pabaThiBaeMOM
nH(popManMu BO3pacTaeT PUCK YTEUEK JaHHBIX M KubOeparak. Typucruyeckue
KOMIIAaHUM JIOJDKHBI YAENIATh 0c000€ BHUMAaHHE 3aIIUTE MEPCOHATBHBIX JTaHHBIX
CBOMX KJIMEHTOB.

2. TexHosoruyeckass 3aBUCUMOCTb: YBEJIWYEHUE 3aBUCUMOCTH  OT
TEXHOJOTMM MOXeT cTaThb MpobjemMoil B ciydae cOOEB WM TEXHUYECKHX
HEUCIIPAaBHOCTEN. DTO TpeOdyeT HAIMYUS PE3EPBHBIX CUCTEM U TIJIAHOB JIEHCTBUN B
YpE3BbIYANHBIX CUTYAIUSX.
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3. HepaBnomepnoe pacnpeaenenue noctyna k HWKT: B pazmuunbix
pEerMoHax MHpa JOCTYIl K HHTEPHETY M COBPEMEHHBIM TEXHOJIOTHSAM MOXKET
CYLIECTBEHHO pa3jinyaTbCi. OTO CO3MAET HEPABEHCTBO B  BO3MOXHOCTIX
ucnosb3oBanuss MKT 1 TypuCTOB M TypUCTHMYECKMX KOMIIAHMW B Pa3HBIX
CTpaHaXx.

4. Kpamudukanus nepcoHana: BHenpeHHe HOBBIX TEXHOJOTHM TpedyeT
COOTBETCTBYIOIIEH MOATOTOBKM IepcoHana. Hemoctarok KBanupuUIMpPOBaHHBIX
CHEIHATMCTOB MOXKET 3aTpyHATh 3P dexkTuBHOE ucnoib3zoBanue KT B Typusme.

5. DOrtwnueckue Bompochl: Vcrnosb30BaHWE JAHHBIX ~ KJIMEHTOB IS
MEePCOHANM3AIMHI YCIIYT TMOJHUMAET BOMPOCHI 3TUKH U KOH(UIACHIIMAIHLHOCTH.
Typuctuueckrue KOMIAHUU JOJHKHBI COOMIOAATh CTPOTHUE CTAaHAAPTHI U HOPMBI IS
3aIUTHI IPaB MOTPEeOUTENCH.

Ilepcnextussl pa3sutusa KT B Typusme

Passutne MKT mnpomomxaer OTKpbIBaTH HOBBIE BO3MOYKHOCTH  JJIA
WHIYCTpUHU Typu3Ma. PacCMOTprUM HEKOTOpPBIE TEPCIIEKTUBHBIC HAIIPABJICHUS.

1. VIckycCTBEHHBIN MHTEIIEKT U MAIIMHHOE OOydeHHe: ODTH TEXHOJIOTHH
MO3BOJIAIOT AHAJIU3UPOBATh OOJbIIME OOBEMBI JAAHHBIX M IPENOCTABIATH Oosee
TOYHBIE U MEPCOHAIU3UPOBaHHbIe pekoMeHaanuu. Crucremsl Ha ocHoBe M MoryT
yJydliaTb KauecTBO OOCIYXMBaHUS, MPOTHO3UPOBATH MOTPEOHOCTH KIMEHTOB U
ONTUMHU3HUPOBATH OM3HEC-TIPOLIECCHI.

2. BupryambHas W JONOJHEHHAs pPEalbHOCTh: BupTryanbHble Typel U
JOTIOJTHEHHAs! ~ PEAIbHOCTh  MPEAOCTaBISAIOT  HOBBIE  BO3MOXKHOCTH IS
MPOJIBM)KEHUSI ~ TYPUCTUYECKHMX  HampaBiaeHuil. TypucTel MOryT 3apaHee
«MOCETUTH» MECTO, YTO MOMOTAET UM MTPUHUMATh 00JIE€ OCO3ZHAHHBIE PEIICHHUS.

3. Uurepuer Bewer (IoT): YcerpoiictBa [oT moryr ynydmare KauecTBO
oOcnyxuBaHUs U 0€30MaCHOCTh TYypUCTOB. Hampumep, «yMHBIE» OTEIH MOTYT
IpeayiaraTb aBTOMAaTHU3UPOBAHHBIE YCIYTH, & CEHCOPbl B TYPHUCTHYECKUX 30HAX
MOTYT MOHHUTOPHUTH COCTOSIHHE OKpPYXArolleld Cpelapl W Mpeaynpexaars o
BO3MOYHBIX OIaCHOCTSIX.

4. brnokueitH: TexHonorusi GJIOKYEHH MOXET MOBBICUTH MPO3PAYHOCTh H
0e30MacHOCTh ~ TpaH3aKUMi B  TypuUCTHUYecKOll  orpaciu. OHa  MOXeT
UCIIONIb30BAaThCA UL YIpaBJIeHWs OpOHUPOBAHMUSAMM, 3alllUThl JIaHHBIX U
oOecrnieueHns 0€30MaCHOCTH IJIATEXKEH.

5. Big Data u ananutuka: AHaJIu3 OOJBIIUX JAHHBIX [O3BOJISIET
TYPUCTHUECKUM KOMIIAHUSM JIydllle TOHUMAaTh T[OBEICHUE U MPEANOYTECHUS
KJIIMEHTOB, YTO CIIOCOOCTBYET  YJIYYUIEHUIO CTpAaTE€ruil MapKeTUHra |
00CITyKUBAHUS.

[Tpumepsl yenemnoro npuMmenenust UKT B Typuzme

1. Airbnb: Ilnmardpopma Airbnb ucnonszyer MKT nns mpemocraBieHus
MOJIb30BATENSIM  YIOOHBIX HHCTPYMEHTOB TMOWCKA W OpOHMPOBAHUS >KUJIbS IO
BceMy Mupy. biaromaps aHanmuTHKe MaHHBIX W TMEPCOHANIM3AIMU cepBuca, Airbnb
CTaJla OAHOW M3 BEAYIIMX KOMIIAHUI HA PBIHKE apEHAbI KUJIbSI.

2. TripAdvisor: TripAdvisor mpenocTaBiIseT MOIb30BATEISIM BO3MOKHOCTD
YUTaTh OT3bIBBI, CPAaBHUBATH 1IeHbl U OpoHHpoBaTh yciuyru. [lnatdopma akTuBHO
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UCIOJIb3YET KOHTEHT, CO3JaHHBINA MOJB30BAaTESIMHM, YTO TOBBIIIAET JOBEPHE K
penocTaBisieMoi HGOPMALIHH.

3. Booking.com: OauH U3 KpynmHEHIIMX OHJIAWH-areHTCTB OpPOHHPOBAHUS
orenei, Booking.com uCHONB3yeT CIOXKHBIE AITOPUTMBI JJIsi TIPEIOCTABICHUS
M0JIb30BATEJISIM MEPCOHATM3UPOBAHHBIX MPEIJIOKEHUN 1 peKOMEHIAIINM, YITydIiast
polecc MIaHUPOBAHUS Ty TEHIECTBUM.

[Tpumenenue UH(OPMAIMOHHO-KOMMYHHUKAIIMOHHBIX TEXHOJIOTHI
OKa3bIBaeT 3HAYUTENbHOE BJIHMSHHE Ha pa3BUTUE Typu3Ma, MpezJiaras
MHOTOUYHCJICHHBIE TMPEUMYIIECTBA ISl TYPUCTOB M TYPUCTUYECKHX KOMITAHUM.
OpHaKo CyIIEeCTBYIOT M CEPhE3HbIE BHI30BHI, CBSI3aHHBIE C O€30MaCHOCTHIO TaHHBIX,
TEXHOJOTUYECKOW 3aBUCUMOCTBIO U HepaBHOMEpHBbIM noctynoMm k MKT. Tem He
MEHEee, TEpPCHEKTUBbI Pa3BUTHS TEXHOJOTUH, TAaKUX KaK HCKYCCTBEHHBIN
WHTEJJICKT, BHUPTyajbHas W JONOJHEHHas pealbHOCTh, VHTEepHET Bemell u
0JI0KueliH, 00eal0T MPOIOJKUTE TpaHC(HOPMALIMIO UHAYCTPUU TYpU3Ma, Jiejas ee
6osiee 3(pheKTUBHOM, TTEPCOHATU3UPOBAHHON M 6€30TIaCHOM.
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NHOOPMALINOHHO-KOMMYHUKAIIMOHHBIE TEXHOJIOI'MU KAK
DAKTOP PA3BBUTHUSA TYPUCTCKO-PEKPEALITUOHHOI'O
KOMIUJIEKCA B Y3BEKUCTAHE

Ilapadyrannos Uckangap boxaabsipoBuy

npenojaBaresb kadeapsl oOIIKX U CIIEHUAIBHBIX HAYK

¢dakynbpTeTa Typusma UI'TTY

DneKTpoHHbIN afpec: iskandar.cspu@gmail.com

3a mocinegHue TOAbl HMHAYCTPHUS Typu3Ma INpeTepriena 3HayuTelbHbIC

W3MEHEHUS, KOTOPBIE CBS3aHbl, B IIEPBYIO OYEpEAb, C BHEAPEHHEM HOBBIX

KOMIIBIOTEPHBIX T€XHOJOTHH. CeroaHs ycnenHoe QyHKIHOHUPOBaHUE (PUPMBI Ha

pPBIHKE TYPUCTCKHUX YCIYI HEBO3MOXXHO 0€3 HCIOIb30BaHUS COBPEMEHHBIX

uHpopmMarmoHHbIX TexHonorui. Crenuduka TEXHOIOTUU pPa3pabOTKU U

pean3aluu TyprIpoayKTa TpeOyeT TaKuX CHUCTEM, KOTOpbI€ B KpaTdaiiliue CpoKu

NPEIOCTABISIIN  Obl CBEIEHUS O JOCTYIHOCTH TPAHCHOPTHBIX CPEICTB U
BO3MOXHOCTSIX ~ pa3MEIIECHHUS]  TYPUCTOB, pmeOeeHS ] g
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pe3epBUpOBaHUE M OpPOHHPOBAHME MECT, a TaKKe€ aBTOMATHU3AIMI0 PpEIICHUs
BCIIOMOTATEJIbHBIX 3a/1a4 IIPYU MPEJOCTABICHUH TYPUCTCKUX YCIIYT.

JIOCTUTHYTBH BBICOKMX pE€3yJbTaTOB B JAaHHOM HAIPABICHHWU B TYPHCTCKO-
pPEKpeallMOHHOM KOMIUIEKCE Y30€KHCTaHa BO3MOXKHO IPU YCIOBUU IIMPOKOTO
UCIIOJIb30BaHUS B TYPU3ME COBPEMEHHBIX KOMITBIOTEPHBIX TEXHOJIOTUIA 00pabOTKU
U nepenaun uHpopMmanuu. Tak kak cdepa TypusmMa MHOrOrpaHHa, TpeOyeTcs
IPUMEHEHUE CaMbIX Pa3HOOOPa3HbIX MH()OPMALMOHHBIX TEXHOJIOTUI, HAYMHASL OT
pa3pabOTKH CHEUUATN3UPOBAHHBIX MPOTrPaMMHBIX CPEACTB, OOECIEYMBAIOIIMX
aBTOMATU3AIMIO PAOOTHl OTIAEIBHOM TYpPUCTCKOM GUPMBI WM  OTENs, [0
WCIIONIb30BaHUsl TJIOOANBHBIX KOMIIBIOTEPHBIX ceTeil. B  Hacrosmiee Bpems
dopMupoBaHrue TYpHOpOAYKTa IMpEeayCcMaTpUBAET HCIOIb30BAaHUE TI00ATBHBIX
pacnpenenutenpHbix  cucteM  GDS  (Global = Distribution  System),
o0ecrneunBarOUX OBICTpOe U yA00HOEe OpOHHpOBaHHE OWJIETOB HA TPAHCIIOPTE,
pEe3epBUPOBAHUE MECT B TOCTUHUIIAX, IPOKAT aBTOMOOMIIEH, OOMEH BAJIIOTHI, 3aKa3
OUJIETOB Ha pa3BiIEKaTeNIbHbIE U CHOPTHBHBIE IpOrpaMMel U T. 1. B uHayctpuu
TypU3Ma TAKXKE MHUPOKO PaCIpPOCTPAHEH BUIACOTEKCT, COUETAOIINI BO3MOKHOCTH
KOMITBIOTEPHBIX ~CHUCTEM  PE3EPBUPOBAHMS, JJIEKTPOHHOM MOYTHI, TeEJIEKca,
AJIIEKTPOHHBIX Ia3eT.

Wuayctpust Typu3Ma MO3BOJSI€T HCIOJB30BaTh BCE MHOTooOpasue
KOMITBIOTEPHBIX TEXHOJIOTMM, HauyMHas OT CIEUUAJIU3HPOBAHHBIX IPOTrPAMMHBIX
MPOJYKTOB YNPABJICHHUS OTIAEIBHOW TYPUCTCKOM (UPMOA 10 NIPUMEHEHUS
rJI00aNbHBIX KOMIBIOTEPHBIX ceTeld. Ha cerogusmHuili neHb B Typu3Me
UCIIOJIB3YETCSl JOCTaTOYHO MHOIO HOBEWMIIMX KOMIIBIOTEPHBIX TEXHOJOTHUH,
HarpuMmep,  ro0anbHblE  KOMIIBIOTEPHBIE  CHCTEMBI  PE3€pBUPOBAHUS,
MHTETPUPOBAHHBIE KOMMYHHMKAIlMOHHBIE CETH, CUCTEMBI MyJbTHMEAHa, Smart
Cards, uH(opmaMOHHbIE CUCTEMBI MEHEIKMEHTAa U Jp. llepeuncieHHbie BbIIIE
MH(OPMaLIMOHHBIE TEXHOJOTUHU UCIIOJIb3YIOTCS C Pa3HOM CTENEHbI0 aKTUBHOCTHU U
MMEIOT HEOJJMHAKOBOE PACIIPOCTPAHECHHUE.

OnHMM H3 OCHOBHBIX HAaNpaBiICHUH NpPUMEHEHUS WH(OPMALMOHHBIX
TEXHOJIOTUHA B TYpU3ME SBIISIETCSI BHEAPEHUE MYJIbTUMEINUWHBIX TEXHOJOTHUH, B
YaCTHOCTH CIPABOYHMKOB M KaTaJoroB. B HacTosiiee BpemMs TYypUCTCKUE
COPAaBOYHMKM M KaTaJOI'M BBIIYCKAIOTCA B KHIKHOM MCIOJIHEHHH, Ha
BHJICOKAcceTax, Ha ja3epHbIX auckax CD-ROM, B cetu MHTEepHET. DNEKTPOHHBIE
KAaTaJIOTH  MO3BOJIIIOT ~ BHUPTYyaJIbHO  MYyTENIECTBOBaTh MO  MpejiaraeMbiM
MapuipyTam, HPOCMOTPETb A3TH MapIIPyThl B AKTHUBHOM PEXKHUME, MOIYYUTh
nH(pOpMaIUIO O CTpaHe, 00BbEKTaX MO TPAcCe€ MapIIpPyTa, TaHHbIE O TOCTUHHUIIAX,
KEeMIIMHTaX, MOTENSX M JPYrMX CpEICTBaX pa3MEIICHHs, O3HAKOMUTHCS C
CUCTEMOM JIbTOT U CKUJIOK, a TAK)KEe 3aKOHOJATENLCTBOM B cdepe Typusma. Kpome
TOro, B OJTUX Karajorax oOOBIYHO NPHUBOAATCS HHPOpMaLMs O NpaBUIIaX
oopmIIeHUsI TYPUCTCKHX JIOKYMEHTOB, TYpUCTCKHE (HOPMATbHOCTH, MOJIEIH
MOBEJEHUSI TYpHCTa B OKCTPEMAJBHBIX CHUTyauusx H T.1. KimeHt wmoxer
CIUTAaHUPOBAaTh MpPOrpaMMy Typa, BbIOpaTh €ro Mo 3aJaHHBIM ONTHMAaJIbHBIM
napamerpaMm (L€Ha, CHCTEMa JIbIOT, CHUCTEMa TPAHCIOPTa, CE30H M Jp.).
Hcnonp30BaHne MyJIBTUMEIUMHBIX TEXHOJIOTMM OINEPATUBHO IIPEAOCTABIAET
MOTEHUUAIBHOMY KJIMEHTY WH(GOpMaLHUI0 O M ]
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TEM CaMbIM TIO3BOJISIET OBICTpO W 0€30mMO0YHO BHIOPATH  IOAXOSIIHIA
Typripoaykt. Ilpu 3TOM Typomeparop (TypareHT) HMMEET BO3MOXKHOCThH IpHU
HEOOXOIUMOCTH BHECTHM M3MEHEHHUsI B JaHHBIA Typ WM CHOPMHUPOBATH HOBBIM
AKCKJIIO3UBHBIM Typ, MPOU3BECTH OpPOHUPOBAHME MECT M MPOJATh TYPUCTY
CO3JIaHHYIO B ONIEPATUBHOM PEXHUME TYPUCTCKYIO yCIyTy [2].

MynbTuMenuifHasi TEXHOJIOTHS TMPEJOCTABIIET BO3MOXKHOCTh pPabOTHI CO
3BYKOBBIMM M BHAeo(ailllaMd, YTO OTKPHIBAET HOBBIC  HaIpaBICHUS
WCIIOJIH30BAaHUS KOMITBIOTEPHONW TEXHHKH B OO0JACTH COIMATBHO-KYJIBTYPHOTO
CepBHUCa U Typu3Ma, B YaCTHOCTH Pa3pabOTKy BUPTYAIbHBIX IKCKYPCHUH IO MY3esM
U nyTemecTBuil [3]. BupTyanbHble 5KCKYPCUU U ITyTEIECTBUS — 3TO MPE3EHTALIUH,
KOTOPBIE MTO3BOJISIOT 3PUTEISIM OCMOTPETh OCHOBHBIE WHTEPECYIONIHE UX O0BEKTHI
(My3eu, TOCTONPUMEYATEILHOCTH) €III€ 10 PEATbHOTO UX MOCEIICHUSI.

NuTepHeT ¥ comMalbHBIE MeEIUapecypbl BCKope OyayT Haubosee
NEPCHEKTUBHON IUIOMIAJIKOW i1 pa3MElIeHUs] MapKETHMHIOBOTO  OrojKeTa
MPEANPUATHS COLUATILHO-KYJIBTYPHOTO cepBHca. [ TaBHOM TeHIEHIIUEH MOCIeTHUX
JIET CIENHUAIIMCTHI YCUJICHUE POJIU CETU MHTEPHET Ha MPOIECC MPUHATHUS PEIICHUs
0 MOE3/IKE U MPHUOOPETeHUS] TypUCTUUYECKOTOo mMpoaykra. Celyac MHTEPHET CTaj
OCHOBHBIM HCTOYHHUKOM HWH(OpMAIMU 7 MYTEHIECTBEHHUKOB, U B TIEPBYIO
ouepellb — COIMAIbHBIE CETU M CUCTEMBbI OT3BIBOB, B KOTOPBIX IMOJIH30BATEIH
0OMEHMBAIOTCS MHEHUSIMU O MOE3/KaX U TYPUCTHUECKUX yciayrax. DPpheKTUBHBIM
METOJOM TPOJABMKCHHUS TYPHUCTUYECKOTO TMpoaykra B IHTepHETE sBIsSETCS
y4acTHe B MEXKIyHApOIHBIX BBICTaBKaxX M spMapkax B ceTh. Bce HamOoiee
3HAMEHUTBIC TYPUCTHYECKHE BBICTABKH YK€ OTKPBUIM CBOM HWH(OPMAITMOHHBIE
cTpaHunbl B MHTEpHETE, B KOTOPBIX JAIOTCS CTATUCTHKA, YCJIOBHUS y4acTHS,
AKKpEIUTAlA U OCEIICHHS BBICTABOK [1].

N3yuuB npumeHeHNe HHPOPMAITMOHHOTO-KOMMYHHUKAITMOHHBIX TEXHOJIOTHHA
B chepe Typusma, MOXKHO CJieiaTh BBIBOJ O TOM, YTO B HAIIM JHU MOBCEMECTHOM
KOMITBIOTEpH3AlMM W HH(POpMATU3AIMK BCE TYPUCTUYECKHE KOMIIAHUM U
areHTCTBa, MPEANPUATHS U (QUPMBI 32 PYOSKOM U TMOAABJISIONIEE OOJIBITMHCTBO
y30€KCKUX TMPEANPUITHI HUCIOJIB3YIOT B KauecTBe pabodyero MCTOYHUKA
uH(DOpMaIMU MEXKITYHAPOIHYIO KOMITbIOTEpHYIO ceTh MHTepHeT. Mcnonbp3oBanue
MH()OPMAITMOHHBIX TEXHOJIOTHM B cdepe Typu3Ma MO3BOJISET MOJIh30BATEISAM
JIETKO HaXOAUTh WHGOPMAINI0 00 YCIOBHUSX OTIbIXA, IIEHAX, MPEIOCTABISIEMBIX
yciayrax, Oosee jaeTanbHylo uHopManuioo o0 opranuzanuu. Hu onuH Bun
pEeKJIaMbl TaK)K€ HE MOXET CPaBHHUTHCS C pekiiaMoil B MHTEpHET 1o MOIHOTe,
KauecTBY M ONEpPAaTUBHOCTU MpeaocTaBisieMol mHpopmanuu. Takum o0paszom,
CO3JaHUE  ©OUHOTO  PETHOHATBLHOTO  HMH(POPMAIMOHHOTO  TYPHUCTCKOTO
MIPOCTPAHCTBA, MPECTABIIICT HECOMHCHHBIM WHTEPEC HE TOJBKO IS OTICIBHBIX
TYPUCTCKUX TPEATNPUIATHA, HO W B ICJIIOM MOXKET TIOBJMITH Ha pPa3BUTHE
TYPUCTCKOW OTpaciiv, CIIOCOOCTBYS MOBBIIMICHUIO MPUBIEKATEIILHOCTA TypU3Ma B
V30ekucrane.
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